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Lisa Spann owns and runs ISSL, a web design company which has produced hundreds of websites for businesses of all sizes. This book is based on her day-to-day work and the problems and questions she is faced with on a regular basis, particularly from small business owners. She has a reputation as a problem-solver, and for explaining complex technical issues in an easy, jargon-free way that people understand; and, most importantly, for defining what her customers need from their website.

Lisa is a former mentor for the National Enterprise Allowance (NEA) Scheme with the East Lancashire Chamber of Commerce, a government-led initiative that helps unemployed people with the right skills to set up their own business.
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