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INTRODUCTION

Domenico Dolce and Stefano Gabbana are the creative minds behind the incredibly successful Dolce & Gabbana fashion house. For nearly 40 years, it has been known for a certain sort of high-octane glamour, deeply rooted in Sicilian style. Instantly recognizable, it offers an unmistakable blend of femininity, confidence and tradition: the Dolce & Gabbana muse is a strong, sensual woman.

It should be noted there are only a handful of fashion brands whose names are universally known, and Dolce & Gabbana – much like Dior, Versace, Chanel, Armani and Vivienne Westwood – is one of them.

Theirs is not a label known only to the fashion elite. Instead their clothes are worn and adored by legions of fans – many of whom will fill the streets of Milan ahead of their shows (which are serious affairs, requiring passport identification to enter). And long before other fashion brands, they had established relationships with influencers.
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Emily Blunt wears Dolce & Gabbana for a photocall for Oppenheimer, in which she starred, on July 12, 2023.



The list of those who have worn Dolce & Gabbana on the red carpet is lengthy, which in itself goes to show what kind of brand this is – one that sparkles, shimmers and shines. Perfect for film stars, models and musicians from Helen Mirren, Emily Blunt, Mindy Kaling, Paul Dano and Keanu Reeves, to Kylie Jenner, Rosie Huntington-Whiteley, Alessandra Ambrosio, Kitty Spencer, Nicki Minaj, Ice Spice, Kylie Minogue and Madonna.

Indeed, the list goes on and on – and Beyoncé wore Dolce & Gabbana to perform on her 2023 Renaissance World Tour: a custom catsuit in black lace with a long skirt and opera cape in black tulle and black satin gloves; and a custom bodysuit in tulle with crystal rhinestones inspired by baroque artwork.
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The designers with Naomi Campbell and Iman at the Met Gala 2001 celebrating the exhibition “Jacqueline Kennedy: The White House Years” at the Metropolitan Museum of Art Costume Institute.
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Lily Donaldson on the D&G A/W 2009/10 catwalk.
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A memorable catwalk moment, S/S 2010, with Lily Donaldson, Natasha Poly and Karlie Kloss among the models.
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Cabbages and roses for S/S 2018.
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The pyjama collection for S/S 2009.
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An Alta Moda moment – this time the small town of Alberobello, in Bari (southern Italy), is transformed into an open-air catwalk.



Despite starting out from humble beginnings – with hardly any money and a few setbacks – Dolce & Gabbana is a brand that is used to rubbing shoulders with the stars. Early on, a relationship was born with the supermodels, who would come to epitomize the designers’ sexy blend of dressing, which at its core is built on dedicated craftsmanship.

Vanity Fair Italia recently put 21 supermodels on its cover, all dressed in Dolce & Gabbana as if capturing a moment rewound, relived. The pieces – tight little dresses, bras and corsets (which at one point all the models wanted to wear on the catwalk) – had all stood the test of time, such are the classic but distinct codes to which the designers work.

It is an ability to tap into tradition as well as embrace innovation that has set the brand apart. And a quick scroll of the brand’s Instagram will reveal the breadth of the designers’ creative work. As well as heritage-inspired and homeware collections, they have created childrenswear, menswear, fragrance and jewellery – and even a couple of singles along the way. And they’re keen to support emerging talent.

Over the years this body of work has been documented in many an article; there are countless reviews and various coffee table books: 10 Years of Dolce & Gabbana, showing off their starry career; 20 Years: Dolce & Gabbana, a glorious depiction of their collections featuring sketches and archive imagery; and Animal, in homage to their favourite animal prints; there are also tributes such as Vogue on: Dolce & Gabbana and Dolce & Gabbana (Fashion Memoir).

And even though it debuted in another era, Dolce & Gabbana is a brand for the Instagram age, from its designs to its ethos.

As they have progressed through the years, the duo have drilled down more and more into the essence of what their label is all about, able now to mine their own overflowing archives, seen pertinently in the Spring/Summer 2024 womenswear show – tailoring, lingerie, black and white, leopard print.
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The designers taking a bow at the end of their S/S 2024 menswear show.
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Dolce & Gabbana’s Alta Moda spectacle takes place in Pretoria Square in Palermo, Sicily, 2017.
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Ode to Italy, always, S/S 2016.



Of course, it has not been all plain sailing and there have been some controversies along the way – including campaigns and comments that have left the reputation of both brand and designers far from glittering. But part of their impressive CV is also that they have moved with the times, especially technology. And they have charmed with exuberant summer prints, princess dresses, stunning finales and spectacular sets – and an ode to their home, Italy. Which is where it all began.
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Bianca Brandolini d’Adda on the set of a Dolce & Gabbana campaign, October 2012, in Taormina, Sicily.
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