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INTRODUCTION

I didn’t intentionally set out to become known for creating altered images. Years ago, I started producing photographic edits, just to amuse family and friends, and somehow, some of them ended up on the Internet. They struck a chord and people found them entertaining. They asked for more, and that’s why I ended up making my Twitter account. Things just grew from there.

Obviously, at first, I was just trying to make people laugh, and that’s still my main goal! I hope that, as you flick through this book, you get a lot of enjoyment from them, and hopefully a few proper laugh out louds.

However, as time went on, the amount of heart-breaking letters I received from people sharing their daily struggles became too much to ignore. One of the omnipresent issues teenagers and young people are facing today is self-acceptance, and there is an ever-growing pressure from society to fit into non-realistic standards imposed by means of mass and social media. Statistically, the majority of teenagers are not satisfied with how they look and how they are perceived by society and their peers. This dissatisfaction exposes their fragile psychological mechanisms to a wide range of mental disorders.

The Internet today is flooded with heavily retouched – at times to the point of absurdity – images of young people, and celebrities which are made to be perceived by others as the definition of “ideal” and “perfect”.

Those images are deceitful and act as a catalyst for various mental-health related issues among the younger generation. It is important for young people to understand that “ideal” and “perfect” do not exist, and all attempts to pursue such are detrimental. As a result, I strongly believe that cosmetic and apparel companies must be banned from digitally manipulating the images they use in advertisements of their products and services.

My work, and this book, is an attempt to show that you can have fun with Photoshop without taking yourself too seriously. Young people shouldn’t feel the need to present their lives and their bodies as flawless. Everyone has imperfections, and that makes them human. This book is a celebration of that.
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SOCIALLY DISTANCED BESTIES
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Can you photoshop the girls in the middle out of this picture?
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There you go.




 

BABY FACE
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Hello James, can u “shave” my husband?
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Done.




 

BAD BOY WHAT YOU GONNA DO
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Hi James, can you make me look like a bad boy?
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The police are on their way.




 

ADULTING
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Hey James, could you add some drama to this photo, give me something to jump away from?
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Welcome to adulthood.
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