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The success of any shoot—whether editorial, fashion, beauty, or advertising—depends not only on the skill of the photographer, but also on the model, and the all-important chemistry between the two. A great photographer understands how to get the best results from their model, with consistency and clear direction. Meanwhile a model who meets them halfway with original ideas and a professional approach is always high in demand.
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INTRODUCTION

FROM FRANKI

The world of fashion photography attracts all kinds of people. Whether it’s behind the camera or in front of the lens, entering the fashion industry is the shared dream of many aspiring creatives. It’s hardly surprising, as it’s a modern art form that provokes stereotypes of glamorous, globetrotting individuals; impeccably cool with a look that says they’re shooting top advertising campaigns and are married to a rock star. And it’s exciting because, to a degree, this is true. However, if you’re getting into fashion photography for fame and fortune, be prepared to work hard: you need to be dedicated and stand out from the competition if you want to make a name for yourself.

I have been modeling professionally for over ten years now. During this time I’ve witnessed the transition from film to digital (and back again in some cases); seen shoot budgets roller coaster from week-long trips in the Bahamas to make-shift studios in dingy office blocks; and dealt with every kind of photographer you can imagine. I’ve been lucky enough to shoot with some of the greats—Bruce Weber, Terry Richardson, Rankin, and Peggy Sirota—and have also worked with some not so greats. I view each time on set as a learning experience: I have had good and bad days, but no two have ever been the same!

Working in fashion has taken me all over the world, to some of the craziest locations imaginable. Photographers find inspiration all over, in places that are beautiful beyond the imagination and the ugliest holes that are the exact opposite. I’ve met some of the most insightful, intelligent, and on occasions eccentric people in this industry and become a better person for it. Of course, there is a financial, commercial aspect (there has to be in any business), but it’s about perspective. I still model for test shoots, which means working for free, because I still love my job even after ten years. I’m not stuck in a nine-to-five with a routine as interesting as watching paint dry, and my Mondays don’t suck!

I am not suggesting it’s going to be easy: this is not a job for the faint of heart and there are many facets to becoming a successful fashion photographer. However, I believe one of the most common downfalls is a lack of communication skills and an ability to direct effectively. Even those who are booking regularly might not be producing their best handiwork because they are unable to work “with” their model. Photographers are, after all, directors and must learn to modify their skills to accommodate exceptionally different individuals on a daily basis. It is often forgotten that this is a “people” industry: you must be motivated by working with others and not intimidated easily. If you are going to photograph a model you cannot be frightened of talking to them.

Models are people too. You may think I’m joking saying that, but I often don’t book more commercial work because I fail to resemble a “real person.”

Models are just the same as everyone else: they have feelings, they get nervous, they need encouragement, and they want to know if you’re happy with an image. Like everyone, they benefit from positive reinforcement techniques!

There are good and bad ways to direct pose and incite emotion, and as you will learn over time, the amount of experience and talent a model has will dramatically affect how you interact with them. Throughout this book the relationship between model and photographer will be discussed from beginning to end; from finding a model, to the shoot itself, all the way through to sending off the final pictures. Although every model is different, there are certain sub-categories within the industry, and particular types of model that can be defined and examined. Whether it’s editorial or commercial work, “time for print” or e-comm, the kind of shoot, the location, your team, and even how tired your model is (and how stressed you are) can affect how you communicate with those around you. This in turn affects the quality of your photography.

Photographers of all experience levels must learn to work effectively with models of all experience levels. To reinforce the importance of the relationship between model and photographer there will be interviews and testimonies from working professionals throughout this book, as well as the voice of photographer Adam Duckworth who will provide further insight and technical advice.
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FROM ADAM

Making photos, rather than just taking photos, is what marks out an individual with the skills and potential to become a good fashion photographer. All amateurs start out taking photos—recording what’s already there be it landscapes, cityscapes, friends having fun on vacation, their pets, or street reportage.

Eventually, though, with enough experience and the vision and desire to do something a little bit different, some photographers move on to making—or creating—their own images. They are not just choosing the right angle of view and lens, but controlling the lighting, collaborating with other creatives, directing the subject, and making images that try to go further than simply recording what was there. They are trying to evoke a feeling, an emotional response, or a desire.

To get to the level where a photographer can successfully do this is a fun journey, but one that can, at times, be frustrating. It is a journey where it’s easy to get bogged down in the technicalities of photography, with lens choice and apertures, shutter speeds, flash durations, the inverse square law and much, much more all vying to keep a photographer concentrating on all the technical stuff at all times. Yet in essence, engaging with—and getting the best out of—your subject is by far the most important skill.

Of course, choosing and using the right kit is important, but a fashion photographer needs to become so used to dealing with the camera settings and lighting that it becomes second nature. Instead of constantly fiddling with camera dials, light meters, lighting rigs, and “chimping” every shot on the camera’s LCD screen or computer screen, a great photographer can concentrate on what’s really important—the subject. Whether that’s a young model looking for confirmation they are doing OK, or a more experienced model looking for something more challenging, a photographer needs to be a people person; someone who intrinsically knows how to best interact with their subject, and juggle that with the demands of a client or art director looking over their shoulder on set.



ADAM DUCKWORTH
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MODEL & PHOTOGRAPHER:

A RELATIONSHIP THROUGHOUT HISTORY

THE HISTORY OF THE MODEL is intertwined with that of the fashion photographer, as the two are destined to be together: one simply cannot exist without the other.

It was not until around 1910 that color photography was made available en masse, and fashion photographs began to appear frequently in publications such as Vogue and La Mode. The first modern fashion photography shoot was credited to Edward Steichen in 1911 when he photographed evening gowns for an edition of Art et Decoration, crushing any future ideas of simply illustrating a piece of clothing. Alongside fellow photographers such as Baron de Meyer and George Hoyningen-Huene, and later, Horst P. Horst and Cecil Beaton, a flood of creativity ensued involving the new medium. Fashion shoots were now staged and how a model was pictured began to hold meaning—a new and exciting industry had been created as the result of the relationship between artist and muse!

Escalating into the multi-billion-dollar business it is today, talents from both sides of the camera have revolutionized fashion photography, often by working together. From Twiggy in the 1960s, Christie Brinkley and Iman in the 1970s, Cindy Crawford and Elle “The Body” Macpherson in the 1980s, to “The Trinity”—Naomi Campbell, Christy Turlington, and Linda Evangelista—Kate Moss, Gisele, all the way to Tyra Banks, Liu Wen, Coco Rocha, and Cara Delevingne, iconic fashion models have helped change the shape and face of modern culture throughout the decades. That’s not forgetting the boys: male models such as Jeff Aquilon, Mark Vanderloo, Tyson Beckford, and Andrej Pejic, naming only a few, have been making men feel insecure for many years!

Of course they could not have done this without the help of talented photographers: Richard Avedon, Irving Penn, Helmut Newton, David Bailey, Annie Leibovitz, Mario Testino, Patrick Demarchelier, Bruce Weber, Peter Lindbergh, Steven Meisel, Herb Ritts, Juergen Teller, Nick Knight, David LaChapelle, I could go on and on. They are all famous names, but you may not know what a single one of them looks like. From behind their cameras they have become known for their vision and their ability to capture moments that command an audience; images that spark an emotion. More often than not, this is created through their connection with their model.

Photographers and models frequently form life-long friendships and the photo shoot remains an intimate and artistic part of the process. You can’t be a model without a photographer, and you can’t be a fashion photographer without someone to take pictures of. The pair of you might really hit it off, or you may only interact with each other for a few hours. The key to winning fashion photography is creating a bond for as long as you are on set together: if both of you are happy it will show in your work.
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FASHION FIRSTS

Fine-art modeling can be traced back as far as Ancient Greece and the concept of the muse is thought to date back to the seventh century BC.
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AU PARIS

The first photograph of a person was taken in 1839 in Paris, the “Daguerrotype.” At the time fashion magazines printed pages with hand-colored pictures of clothing trends.
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TECHNICAL ADVANCES

Color photography was developed in the early 1860s, however, it wasn’t until around 1910 that fashion photographs began to appear in publications.

[image: image]

MODEL LIFE

Models came from all walks of life, from A-list society girls to ladies working as in-house mannequins in fashion stores.
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OVER TIME

The fashion industry has been hugely influential over our day-to-day lives. As it evolves so do trends and expectations, which can affect our culture as a whole.

[image: image]

BIG APPLE

The term “Fashion Photographer” was coined in the 1950s when fashion photography was revolutionized in New York by photographers such as Richard Avedon and Irving Penn.

WHAT MAKES A MODEL?

NUMEROUS STEREOTYPES are associated with models, not all of them positive and—I can promise you—not all of them true. You might think you could spot a “real” model a mile away, and while it’s true that the majority stand out in a crowd there is a lot more to modeling than good looks. Some stunning people photograph surprisingly badly and others who may not appear so “beautiful” can be incredibly photogenic. The truth is all kinds of people make successful, professional models, and that is what makes working in the industry so much fun.

A model is someone who gets paid to be photographed, but in fashion someone can only call themselves a model when they have high-caliber agency representation. Agencies book a model’s work in return for a fixed percentage of their rate, so the model is the equivalent of a financial investment. Accordingly the agencies contract under strict guidelines, assuring photographers and clients that the model meets a certain standard.

Of course this means that a model adheres to a particular aesthetic, with striking facial features, sufficient height, and a balanced figure. Though met with controversy, they must have measurements that suit the industry. This stems from culture, designers, sample sizes, and the belief that clothes hang better and with more impact on smaller frames. Thankfully the industry is evolving, and by introducing union rules—as some companies are—it is concentrating more on good health and making “strong” the new sexy.



“Over the years I have learned that what is important in a dress is the woman who is wearing it.”

YVES SAINT LAURENT, fashion designer







ALL SORTS

Models do have to have an appealing look and meet measurement requirements, but all kinds of people make the cut. Whether it is experience or representation that makes a model they certainly cannot be pigeonholed on personality.
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When you have to choose between ten gorgeous models, something else makes one of them stand out. Successful, profitable models are generally hard-working individuals with charm, people-skills, brains, and the versatility to work across multiple markets. Often models are well traveled, disciplined, and used to living independently from a very young age. They can also be excellent businessmen (and women)—I’ve heard child models negotiating overtime like they were on Wall Street!

There are all kinds of model, which we will discuss further throughout this book. Some are divas, some are laid back characters who simply wear clothes well, and others embody a particular lifestyle—maybe they live and breathe rock ’n’ roll and still look bad ass even when they’re wearing floral! However, the best models possess an inspirational and spontaneous energy, with enough emotional intelligence to interpret the different roles demanded of them by photographers, and enough personality to encourage someone to part with their hard-earned cash using only a facial expression. Models live unconventional lifestyles, as they are technically self-employed and only get paid when they are working. Therefore they must try to exploit themselves with dignity. They cast constantly (like going on a job interview every day) and they have to develop a thick skin to survive, as dealing with rejection is an integral part of that process. An unfortunate number are deceiving with their confidence and you must learn to spot insecurities.

LOOKS CAN BE DECEIVING

Never judge someone by how they appear. Just because you think someone is good looking, you can’t assume that they are confident and laid back. One of the reasons people work for so long in this industry is because every day you meet different, creative, talented people. Every model you meet is an individual and every shoot is a story; your photographic experience will only improve from connecting with them.
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