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Introduction

When Phil Knight first thought about going into business in the early 1960s, it was, he assumed, always going to be a niche one. This was a time when running for fitness away from the athletics track – jogging – was still considered oddball; and when the US had no real history of making sports shoes (Converse basketball boots aside). That’s why Knight first set out to import sports shoes from Japan. But his company, Blue Ribbon Sports, grew faster than expected. Within seven years it had fifty employees, running for fitness was less strange and the arrangement Knight had with his Japanese supplier was winding down. Perhaps, he wondered, now was the time to start making his own shoes.

Yet the idea that the company he was building would become a global monolith did not occur to him. Indeed, when he put in his first order of shoes Knight hadn’t even thought of a name for what struck him as being a new beginning. Jeff Johnson, Blue Ribbon Sports’ first employee, suggested a name last-minute. How about Nike – pronounced ‘nike-ee’, though so often mispronounced – after the Greek goddess of victory?

To say that Nike would become a phenomenon would be an understatement. It would become the US’s biggest sportswear company, and then the world’s. It would rewrite the rules of sports marketing and sponsorship. It would prove a pioneer in materials and design technology in the pursuit of lighter, stronger, more functional footwear and, latterly, clothing, too. But it would also pioneer the blurring of sport with street culture and fashion, inspiring an entire sneaker-collecting economy that is now taken for granted. Lastly, it would become a household name even in homes with no interest in sport, fashion or design.

As enthusiastic runners, Knight and his Nike co-founder, Bill Bowerman, only set out to make better running shoes. What they created was a cultural and corporate giant. The name Nike could hardly have been more apt.




OEBPS/images/cover.jpg
swig ysof IN 03 9pIND) 1320 Y [eyjoun









