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Introduction

Research is essential to fashion design.

Innovative design is the result of strong investigative research undertakings. The intention of this book is to unpack the research process by focusing on the core elements that you will need to engage with as a fashion student to ensure that you develop your ideas creatively and thoroughly. Through the research process, you create the building blocks needed to develop a concept. This book shows you how to fully explore and build upon an initial idea through a variety of research methods. In this divergent and expansive first stage, primary, secondary, colour, fabric and market research is undertaken, giving you a well-informed position from which to develop your concept with a deeper level of understanding and subsequent application.

Chapter 1: What is Research? examines the concept of research, and clarifies the difference between primary and secondary research, noting the benefits of both. Getting underway on a brief can often prove quite challenging, so Chapter 2: How to Start Researching presents a variety of ways to kick-start idea generation.

Making the best use of the resources typically found in a library are explored in Chapter 3: Informational Research. The possibilities offered by shopping as a research activity are also explored. An array of hands-on approaches to primary research forms the basis of Chapter 4: Creative Research. Both two- and three-dimensional creative explorations are discussed at length.

The impact of colour is demonstrated in Chapter 5: Colour Research. This provides a basic introduction to colour theory and explains the use of colour wheels. From these foundations you will be able to build up your knowledge and create colour palettes with confidence.

Chapter 6: Fabric Research takes a close look at cloth. The goal of this chapter is to encourage a curiosity about fabric, and to build your knowledge of fibres, fabrics and their terminology.

Fashion is designed to be worn by people, yet people differ hugely in their tastes and spending power. Taking time to ‘undress’ the fashion market and identify its different sectors will help you to define who you are designing for. This is discussed in Chapter 7: Market Research.

Chapter 8: Concept Development discusses what happens once you have completed your primary and secondary research activities. How do you make the most of your collated research? How do you interrogate your findings? How do you fine-tune your concept? These and many more questions are addressed. This chapter takes you through the design development procedure, ending with the preparation of finished sheets for your portfolio – the culmination of the research process.

This revised edition includes updated images and five new case studies, plus more on ethics, sustainability and research methods. The final chapter features an inspirational new section following one student research project from beginning to end.

You will find a true companion in Fashion Design Research. Numerous quotations from students and professional designers, combined with a wide variety of images, will inspire you at each stage of the fashion design process. ENJOY!
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