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Getting the most from this book

This Need to Know guide is designed to help you throughout your course as a companion to your learning and a revision aid in the months or weeks leading up to the final exams.

The following features in each section will help you get the most from the book.


[image: ]

You need to know

Each topic begins with a list summarising what you ‘need to know’ in this topic for the exam.
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Key terms

Definitions of highlighted terms in the text to make sure you know the essential terminology for your subject.
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Exam tip

Key knowledge you need to demonstrate in the exam, tips on exam technique, common misconceptions to avoid and important things to remember.
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Do you know?

Questions at the end of each topic to test you on some of its key points. Check your answers here: www.hoddereducation.co.uk/needtoknow/answers
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End of section questions

Questions at the end of each main section of the book to test your knowledge of the specification area covered. Check your answers here: www.hoddereducation.co.uk/needtoknow/answers
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