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Praise for The Future of Design


“An insightful treatment of how design must change to address the many challenges with a world of global companies and design teams.”

—Donald Norman, author, The Design of Everyday Things




“This is a hugely important book that appears at a critical time.”

— Bruce Nussbaum, Mentor-in-Residence, New Museum, NYC, former Managing Editor, BusinessWeek




“A must read for anyone who recognizes the need to graduate past a world of objects made of wood and metal, to design experiences that will largely be made out of computer codes.”

—John Maeda, Global Head of Computational Design + Inclusion, Automattic, Inc.




“The Future of Design is an excellent overview of professional design. It’s an invaluable resource for those interested in pursuing a career in the field or for entrepreneurs looking to harness the power of great design.”

—Carole Bilson, President, Design Management Institute




“Lorraine Justice has created a guide that will help designers and those who want to learn what design is and can be. Her experience as an educator, strategist and researcher provides the base to describe the who, what and why in design.”

— Craig M. Vogel, FIDSA, FRSA, Associate Dean, College of DAAP, University of Cincinnati




“The Future of Design is a timely book for designers, students in design disciplines, business, CEOs, product managers, and team players.”

—Min Wang, Professor at Central Academy of Fine Arts, Beijing, China, founding partner at HYVC




“The Future of Design is an authoritative and inspiring exploration into the role of design in production and society, technology and the market.”

— Lorenzo Imbesi, PhD, Full Professor of Design, Chair of Sapienza Design Research, Sapienza University of Rome




“An important contribution to the field of design.”

— Rama Gheerawo Director, The Helen Hamlyn Centre for Design, Royal College of Art




“Lorraine Justice provides a new interpretation of “the future of design” in this networked digital era, while the narrative structure has set up a personalized framework for design practitioners, managers, and researchers.”

— Yongqi Lou, Dean and Professor, the College of Design and Innovation, Tongji University, Executive Editor, She Ji. The Journal of Design, Economics, and Innovation




“Great insights with global perspective into emerging forces that affect how we design with respect to both rapid technological advancements and new meanings of lives; a very important story of design that business leaders and the general public need to understand in order to bring design into the search of creative and ethical solutions to complex issues of the contemporary world.”

— Xiangyang Xin, PhD, Professor, Pro-Rector and Dean of Graduate School, City University of Macau, Founder, XXY Innovation
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