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The Teach Yourself series has been trusted around the world for over 75 years. This new series of ‘In a Week’ business books is designed to help people at all levels and around the world to further their careers. Learn in a week, what the experts learn in a lifetime.


Nick Smith runs Traxxon.​co.​uk, a digital marketing consultancy specializing in helping UK companies increase their sales and profits using a combination of search engine optimization, social media marketing and media buying.

Nick is also the author of other books in this series including: Social Media Marketing In A Week, SEO and Search Marketing In A Week, Digital Marketing In A Week and Mobile Marketing In A Week.


[image: image]

eCommerce In A Week

Nick Smith


Contents

Introduction

Sunday

Research and prep

Monday

Setting up your ecommerce store: part

Tuesday

Setting up your ecommerce store: part

Wednesday

Pay-per-click (PPC) marketing

Thursday

Social media marketing

Friday

Search engine optimization

Saturday

Marketing and promoting your store

7 × 7

Answers


Introduction

Welcome to eCommerce In A Week.

I’m assuming if you’re reading this, you’re ready to build your own ecommerce website (or at least giving it serious consideration).

Maybe you already have an ‘offline’ business and are looking to leverage the Internet to reach more people? Or maybe you’re a complete beginner to the whole world of retailing but you see the potential in having your own ecommerce store(s) and want a piece of that action?

Well, you’re in the right place because as clichéd as it sounds, thanks to the evolution of online shopping systems, internet speeds, mobile phones and the various advertising channels, now is the perfect time to set up your first ecommerce store.

Although dealing with the technical aspects can seem daunting and the amount of options you have can be overwhelming, I’m going to do my best to strip away the 80 per cent of unnecessary information you have in the beginning and concentrate on the 20 per cent you need to get up and running as quickly as possible, and without having to sell a kidney to pay for it.

We’re going to cover what to sell, how to sell it, where to sell it, why to sell it and to whom to sell, to maximize your returns and minimize your risks.

By the time we’re done you’ll have all the information and steps you need to hit the ground running and begin your journey to create a wildly successful ecommerce business.

So without further ado, let’s crack on.
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