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Summary: “Just as individual strengths are based on who we are as people, gender-based strengths for women are essential assets of the female brand.

Out of this provocative and challenging assertion, Women Who Brand delivers the very latest in gender research into the female brain to debunk the notion that women have to play the male game to win”— Provided by publisher.
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Carmen Lockwood Kaputa,

and all the women like her,

who have inspired countless millions

since the dawn of time
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