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‘Louisa’s advice is incisive, useful and, importantly, fun. This guide is an invaluable resource for anyone that wants to make a lasting impact on their audience. If you can’t have Louisa coaching you, this book is the next best thing’

George Biggs, Chief Sales and Marketing Officer, McLaren Automotive Ltd

‘Invaluable guidance delivered with humour and honesty that will help even the most nervous of presenters nail it’

Lorna Hughes, Managing Director, Harvard

‘An essential guide for anyone who wants to raise their game and give better, more engaging presentations. Louisa provides a wealth of practical tips and, coupled with her professional yet entertaining style, makes this an indispensable read for anyone serious about giving their best presentations’

James Hughes, Senior Director CBRE




Louisa Clarke works with leaders and high-performing teams from some of the world’s best companies. An experienced facilitator and qualified coach with an outstanding new-business track record, Louisa is a Managing Partner at The Caffeine Partnership – a strategic consultancy that stimulates growth through brand strategy, customer experience and employee experience. She regularly coaches, consults and trains leaders and teams around the world on business development and communication. A former Great Britain junior international rower and current masters rower, she brings a competitive track record to motivate people under pressure, understanding the power of teamwork and what’s required to win. www.thisiscaffeine.com
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Introduction


‘There are always three speeches for every one you actually give. The one you prepared, the one you gave and the one you wish you gave.’

DALE CARNEGIE,

AUTHOR, HOW TO WIN FRIENDS AND INFLUENCE PEOPLE



There’s a piece of research which reveals that the top fear in life is presenting in public.1 In second place, death. Apparently, most people would rather die than talk to an audience.

Fear of speaking in public is called ‘glossophobia’. The term comes from the Greek words glossa (tongue) and phobos (dread or fear). If you’ve ever been asked to make a presentation, and it’s something that you don’t regularly do, you’ll be familiar with the visceral feeling that sweeps through your body and mind at the thought of it. Racing heartbeat, sweaty palms, butterflies in your stomach, mind racing at the sheer horror of it. No wonder that, for a fleeting moment, peaceful oblivion feels more appealing.

It doesn’t have to be this way.

It is possible to stand up and give a presentation, speech, lesson or vote of thanks in a way that captures your audience’s attention. One that actually makes them think, feel or do something as a result. All without giving you sleepless nights and raging anxiety in anticipation.

Having good, even great, presentation skills is not out of reach. It’s not the God-given gift of a few lucky people. Everyone can improve their communication (which is essentially what presentation skills are) and, by doing so, remove the fear factor. All it takes is some practice.

But where to start? Right here. This book is a practical guide that gets straight to the point with top tips, tools and techniques to help you create and deliver presentations that you’ll enjoy giving and that your audience will want to hear. And by doing so, you’ll find that being able to communicate effectively will accelerate both your confidence and your career. I truly believe that the ability to give great presentations – and gain a reputation for doing so – is the quickest way to stand out from your peers and your competitors.

And it’s not just me that believes this – the world’s most famous financier, Warren Buffett, said:


I don’t have my diploma from the University of Nebraska hanging on my office wall, and I don’t have my diploma from Columbia up there either – but I do have my Dale Carnegie graduation certificate proudly displayed. That $100 course on effective speaking gave me the most important degree I have.



Great presentation skills open doors to opportunities: present your ideas well and they are more likely to be bought. Give a compelling pitch presentation and you will beat your competition, win new revenues and build your business. Communicate clearly and you will motivate your team or your students. You may end up earning your living from speaking in public. But even if you have no ambition to be the Sheryl Sandberg of your industry and only picked up this book because you hate presenting but can no longer avoid it, congratulations. You’ve taken the first step in taking a smarter approach to becoming a better presenter. Your audience will thank you and, in the future, you will be spared unnecessary angst. Let’s get to it!
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