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Exam tips

Advice on key points in the text to help you learn and recall content, avoid pitfalls, and polish your exam technique in order to boost your grade.
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Knowledge check

Rapid-fire questions throughout the Content Guidance section to check your understanding.
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Knowledge check answers

Turn to the back of the book for the Knowledge check answers.
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Summaries


•  Each core topic is rounded off by a bullet-list summary for quick-check reference of what you need to know.
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About this book

This guide (Student Guide 1) and its companions (Student Guides 2, 3, 4) have been written with one thing in mind: to provide you with the ideal resource for your revision of both the Edexcel Business AS and the first year of the Edexcel Business A-level.

In your study of the subject you will look at business in a variety of contexts, small and large, national and global, service and manufacturing. The themes of the AS Business specification are marketing and managing business decisions. The themes of A-level Business also include business decisions and strategy and global business. The focus of Student Guide 1 is the following:


•  Meeting customer needs – meeting customers’ needs, market research and market positioning.

•  The market – demand, supply, elasticity of demand, elasticity of supply.

•  Marketing mix and strategy – the marketing mix, product design, branding and promotion, pricing strategies, distribution, marketing strategy.

•  Managing people – approaches to staffing, recruitment, selection and training, organisational design, motivational theory and practice.

•  Entrepreneurs and leaders – leadership, role of the entrepreneur, entrepreneurial motives and characteristics, business objectives, forms of business, business choices, moving from entrepreneur to leader.



Content Guidance

The Content Guidance section offers concise coverage combining an overview of key terms and concepts with identification of opportunities for you to illustrate higher-level skills of analysis and evaluation.

The specifications assume students have no pre-existing experience of the subject and its key terms. The most important factor at this stage is an interest in business in the news. Business is a subject that requires you to apply key terms to real businesses, so an interest in businesses such as Apple and McDonald’s will help you to contextualise the theories covered. This is the most enjoyable part of the subject and allows you to score highly in the exam.

Questions & Answers

The Questions & Answers section provides three examples of stimulus materials with the various types of questions that you are likely to be faced with: short answer, data response and open response questions. The questions cover both AS and A-level Business, and are annotated to show which course they are relevant to. They also give explanations of command words which can be applied to any question with the same word. The answers are also explained in detail, including the grades obtained.

A common problem for students and teachers is the lack of resources, and in particular exam-style questions that cover individual areas of study. The questions in this guide are tailored so you can apply your learning while the topic is still fresh in your mind, either during the course itself or when you have revised a topic in preparation for the examination. Along with the sample answers this should provide you with a sound basis for sitting your exams in Business.
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