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About this book


This book helps you to master the skills and knowledge you need for the OCR Cambridge Technicals Level 3 Business qualification.

This resource is endorsed by OCR for use with the Cambridge Technicals Level 3 Business specification. In order to gain OCR endorsement, this resource has undergone an independent quality check. Any references to assessment and/or assessment preparation are the publisher’s interpretation of the specification requirements and are not endorsed by OCR. OCR recommends that a range of teaching and learning resources are used in preparing learners for assessment. For more information about the endorsement process, please visit the OCR website, www.ocr.org.uk.





Using this book
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ABOUT THIS UNIT

Without successful marketing, customers may not be aware of products and services. Businesses strive to ensure that their products or services are sold to customers at the right price and in the right place, always ensuring that customers can access them.
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Know what to expect when you are studying the unit.
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LEARNING OUTCOMES

The topics, activities and suggested reading in this unit will help you to:


	1  understand the impact of legislation, concepts and principles on accounting processes

	2  understand the reporting requirements of private limited companies and public limited companies

	3  be able to prepare final accounts for sole traders

	4  use ratios to assess the performance of businesses.
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Prepare for what you are going to cover in the unit.
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How will I be assessed?

This unit will be externally assessed via a test set and marked by OCR.
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Find out how you can expect to be assessed after studying the unit.
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How will I be graded?

You will be graded using the following criteria, which are in the specification produced by OCR for the qualification.

Find out the criteria for achieving Pass, Merit and Distinction grades in internally assessed units.
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LO1 Understand who customers are and their importance to businesses P1 P2 P3 M1 D1

Understand all the requirements of the qualification, with clearly stated learning outcomes and assessment criteria fully mapped to the specification.
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LO1 Understand different types of businesses and their objectives
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GETTING STARTED [image: ]

(5 minutes)

List ten businesses. Include a range of different types of businesses, e.g. some that produce or grow a product and some that provide a service.

You will use this list in later activities.
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Try activities to start you off with a new learning outcome.
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INDIVIDUAL ACTIVITY [image: ]
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PAIRS ACTIVITY [image: ]
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GROUP ACTIVITY [image: ]
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Carry out tasks that help you to think about a topic in detail and enhance your understanding.
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[image: ] CLASSROOM DISCUSSION

(5 minutes)

Does the most appropriate form of ownership depend on the activities carried out by the business?
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Take the opportunity to share your ideas with your group.
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[image: ] KEY TERMS

Budget – planned income and expenditure over a period of time.

Favourable variance – where the actual figure is better than the budgeted figures, e.g. if costs are lower than budgeted or revenue higher than budgeted.

Adverse variance – where the actual figure is worse than the budgeted figures, e.g. if costs are higher than budgeted or revenue is lower than budgeted.
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Understand important terms.
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KNOW IT [image: ]


	1  State two reasons why a sole trader might want to become a private limited company.

	2  State two differences between a private limited company and a public limited company.

	3  State one advantage and one disadvantage of being a government-owned corporation.

	4  Explain three factors that might influence the decision to form a partnership.

	5  Explain three aims and three objectives a sole trader might have.



[image: ]




Answer quick questions to test your knowledge about the learning outcome you have just covered.
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Unit 1 assessment practice questions

Below are some practice questions for you to try.
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Try the types of questions you may see in your externally assessed exam.
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LO1 assessment activities

Activity 1 Pass criteria P1 P2 P3 P1 P2 and P3
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TOP TIPS [image: ]


	[image: ]  Check with your tutor that your business choice is suitable.

	[image: ]  Ensure your choice of business gives you appropriate opportunities to meet the requirements of P1.

	[image: ]  Spend equal time and produce similar amounts of evidence for each of the pass criteria.
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Start preparing for your internally assessed assignments by carrying out activities that are directly linked to Pass, Merit and Distinction criteria. Top Tips give you additional advice.

Read about it

Suggests books and websites for further reading and research.
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