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About this book


This book helps you to master the skills and knowledge you need for the OCR Cambridge Technicals Level 3 Digital Media qualification.

This resource is endorsed by OCR for use with specification Cambridge Technicals Level 3 Digital Media. In order to gain OCR endorsement, this resource has undergone an independent quality check. Any references to assessment and/or assessment preparation are the publisher’s interpretation of the specification requirements and are not endorsed by OCR. OCR recommends that a range of teaching and learning resources are used in preparing learners for assessment. For more information about the endorsement process, please visit the OCR website, www.ocr.org.uk.


Key features of this book
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ABOUT THIS UNIT

This is a mandatory unit that forms the foundation of the course. The knowledge and understanding developed in this unit are transferable to a number of other units.
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Know what to expect when you are studying the unit.
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LEARNING OUTCOMES

The topics, activities and suggested reading in this unit will help you to:


1  Understand the ownership models of media institutions

2  Understand how media products are advertised and distributed

3  Understand how meaning is created in media products

4  Understand the target audiences of media products

5  Be able to evaluate research data used by media institutions

6  Be able to evaluate legal, ethical and regulatory issues associated with media products
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Prepare for what you are going to cover in the unit.
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How will I be assessed?

You will be assessed through an assignment that has a series of tasks, that is set and marked by your tutor and externally moderated by OCR.
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Find out how you can expect to be assessed after studying the unit.



How will I be graded?

You will be graded using the following grading criteria, which are in the specification that is produced by OCR for the qualification.

Find out the criteria for achieving Pass, Merit and Distinction grades in internally assessed units.



LO2 Be able to record production materials for an extract for an original TV programme or short film P2 M1 D1

Understand all the requirements of the qualification, with clearly stated learning outcomes and assessment criteria fully mapped to the specification.
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GETTING STARTED

(10 minutes)

Look at or listen to a media product from your chosen media type. Make some notes about the structure and how effectively the elements work together. Examples of media products would be:


•  Audio: a section of radio drama or advertisements from commercial radio stations

•  Audio-visual: a music video or film trailer from YouTube

•  Print-based or graphics product: film posters from different genres, or page layouts and advertisements from magazines
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Try activities to start you off with a new learning outcome.
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INDEPENDENT ACTIVITY
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PAIRS ACTIVITY
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GROUP ACTIVITY
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Carry out tasks that help you to think about a topic in detail and enhance your understanding.
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CLASSROOM DISCUSSION

(30 minutes)

Check out the Wayback Machine on the web, run by the Internet Archive. This archive allows you to see a website as it was on a certain day as long as twenty years ago.

Split into groups and try picking a well-known company website such as BBC or Lego from the late 1990s or early 2000s. You should compare the past website to the present, looking specifically at the usability of the same company website from today. Discuss some of these differences with your group. How has the website improved? What has remained the same?

Now feed back to the class with at least three similarities and three differences in either content or style.
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Take the opportunity to share your ideas with your group.
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KEY TERM


Beta version – A version of a piece of software that is made available for initial testing by a target client or user.
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Understand important terms.
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KNOW IT


1  Why is a test plan important?

2  Write down three things that will need testing on the interactive media product.
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Answer quick questions to test your knowledge about the learning outcome you have just covered.
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Assessment practice questions

Practice question 1
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Try the types of questions you may see in your externally assessed exam.
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LO5 Assessment activity
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TOP TIP


•  Always keep in mind the fitness for purpose of the final products. As a vocational qualification, this is an important area and the choice of file format together with image properties are fundamental aspects.
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Start preparing for your internally assessed assignments by carrying out activities that are directly linked to Pass, Merit and Distinction criteria. Top Tips give you additional advice.


Read about it

Suggests books and websites for further reading and research.
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