

[image: Cover Image]


[image: image]



[image: CoverImage]


Begin Reading

Table of Contents

Newsletters

Copyright Page

In accordance with the U.S. Copyright Act of 1976, the scanning, uploading, and electronic sharing of any part of this book without the permission of the publisher constitute unlawful piracy and theft of the author’s intellectual property. If you would like to use material from the book (other than for review purposes), prior written permission must be obtained by contacting the publisher at permissions@hbgusa.com. Thank you for your support of the author’s rights.


This book is deadicated to Augustus Owsley “Bear” Stanley III. Without Bear’s efforts and involvement, it’s hard to know if there would have been a Grateful Dead or what shape the band might have taken. Owsley produced the purest, finest LSD used in the Bay Area and in the Acid Tests that ultimately became the model for a Grateful Dead concert. He was the band’s patron and supported them in the early years. And he was the soundman who helped and inspired the band to create the world’s finest sound system. He passed away in March 2011.
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