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      Roger Mavity founded his own advertising agency, Mavity Gilmore Jaume, in 1981 and went on to win the advertising for Honda, Minolta, Burberry, Nestlé, Hotpoint and more. He sold the business to a French group and left in 1991.

      He then joined Granada Group, first as Chief Executive of the Leisure Division and then as Chief Executive of the Technology Division. At Granada he masterminded the company’s successful pitch to the city to buy Forte Group – still the biggest hostile takeover bid in British commercial history, as well as perhaps the most bitter. He then became Chairman of Citigate, one of the UK’s most respected financial PR companies, before becoming Chief Executive of the Conran Group in 2006.

      He was Chief Executive of Conran for seven years, leaving in 2013 to concentrate on writing and photography. As an art photographer, his work has been exhibited in London, Paris, Brussels, Ghent and Amsterdam. He is also a trustee of The Photographers’ Gallery.

      This is his second book. His first, Life’s a Pitch, was co-authored with Stephen Bayley, and went on to become an international bestseller.
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      It’s traditional for authors to dedicate a book to someone they admire, someone who has inspired them. My last book, which I wrote with Stephen Bayley, was dedicated to Machiavelli, whose splendid ruthlessness certainly inspired us.

      But this time, in the spirit of rebellion, I’d like to ‘anti-dedicate’ my book: to identify someone I abhor, someone who represents the antithesis of what I believe. So I am anti-dedicating this book to James McKinsey, the father of modern management consultancy, and the man who did more than anyone to propagate the notion that business success depends on arid numerical analysis rather than drive, vision, passion and ideas.
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