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This book is dedicated to the Fabulous, Fantastic Fox Family: Marlene, Erin, Damian, Brenna Rose, Luca Modesto, Ella, Heather, Chris, and more on the way. All the other Foxes and Flahertys can also consider themselves dedicatees. Given!
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The kitchen table is the iconic American center of the family household. It is where boys and girls learn, get ambition, get confidence, get ready, get the spunk to make it to the top. The kitchen table, or its equivalent, has been the center of families of all cultures in all places since the cavemen discovered fire.

Dinner at home is spring training for dinners of importance conducted elsewhere. It is at dinner where blessings are offered, toasts made, manners learned, issues discussed. It is at the dinner table where business and life lessons are learned by millions of boys and girls that will get them to the top in all possible careers. It is at the dinner table where business is learned, conducted, completed. It is during dinner that wisdom, experience, and the history of elders is passed.

This book is based on the life-forming remembrances of people who made it to the top.

Now raise a glass to parents, grandparents, dinner partners everywhere: “To your health and happiness . . . and thank you.”
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