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My Revision Notes: OCR GCSE (9–1) Media Studies: Boost eBook

Boost eBooks are interactive, accessible and flexible. They use the latest research and technology to provide the very best experience for students and teachers.

●Personalise. Easily navigate the eBook with search, zoom and an image gallery. Make it your own with notes, bookmarks and highlights.

●Revise. Select key facts and definitions in the text and save them as flash cards for revision.

●Listen. Use text-to-speech to make the content more accessible to students and to improve comprehension and pronunciation.

●Switch. Seamlessly move between the printed view for front-of-class teaching and the interactive view for independent study.

●Download. Access the eBook offline on any device – in school, at home or on the move – with the Boost eBooks app (available on Android and iOS).

To subscribe or register for a free trial, visit
hoddereducation.co.uk/ocr-gcse-mediastudies-boost
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Get the most from this book


Everyone has to decide their own revision strategy, but it is essential to review your work, learn it and test your understanding. These Revision Notes will help you to do that in a planned way, topic by topic. Use this book as the cornerstone of your revision and don’t hesitate to write in it – personalise your notes and check your progress by ticking off each section as you revise.

Tick to track your progress

Use the revision planner on pages 4 and 5 to plan your revision, topic by topic. Tick each box when you have:


	✚  revised and understood a topic


	✚  tested yourself


	✚  practised the exam questions and gone online to check your answers.




You can also keep track of your revision by ticking off each topic heading in the book. You may find it helpful to add your own notes as you work through each topic.


Features to help you succeed

Exam tips


Exam tips are given throughout the book to help you polish your exam technique in order to maximise your chances in the exam.


Key terms


A number of key terms are used and defined for you as you work through this guide. Make sure you learn them so that you can use the terms accurately and precisely in the exams in order to gain top marks.


How to use theory


Examiners will expect you to be able to use some theories, such as Blumler and Katz’s Uses and Gratifications theory and Propp’s theory of narrative. This guide shows you how and where to apply theory.


Revision activities


These activities will help you to understand each topic in an interactive way. Answers can be found online.


Exam practice, sample answers and assessment comments


Practice questions are provided for exam questions, together with some sample answers and assessment comments. Use these to consolidate your revision and practise your exam skills.


Now test yourself


These short, knowledge-based questions are the first step in testing your learning. Answers can be found online at www.hoddereducation.co.uk/myrevisionnotesdownloads


How to prepare for the exam


These sections are summaries of how to revise for each topic.


The four media areas


You have learned how to analyse media products by using the following four media areas (RAIL):








	
Representations


	
How are people, places, events and issues portrayed in the media?





	
Audiences


	
How are audiences targeted and how do they respond to media products?





	
Industries


	
How are media products funded and regulated and how are they affected by the industries that produce them?





	
Media Language


	
How do the media use media language elements, generic conventions and narrative to communicate meanings to their audiences?







You will be tested on your knowledge of all of these areas in both of the examinations. This guide explains which areas are being tested in each question.







My revision planner


Paper 1 – Section A: Television

Question 1

Question 2

Question 3

Question 4

Question 5

Paper 1 – Section B: Promoting Media

Question 6

Question 7

Question 8

Question 9

Paper 2 – Section A: Music

Question 1

Questions 2 and 3

Questions 4 and 5

Paper 2 – Section B: News

Question 6

Question 7

Questions 8 and 9

Question 10

Creating media

Brief 1: Magazine

Brief 2: Television

Brief 3: Music video

Brief 4: Online, social and participatory

Statement of Intent

Index

Now test yourself answers at
www.hoddereducation.co.uk/myrevisionnotesdownloads







Introduction


The nine media forms and the set products

In your Media Studies course, you have learned about set media products from nine media forms, all of which will be tested in the two examinations. Here is a reminder of where the nine media forms are tested and of the set media products.









	
Media form


	
Examination


	
Set product







	
Television (in-depth study)


	
Paper 1

Section A: Television


	
Vigil, Series 1, Episode 1, BBC One

The Avengers, Series 4, Episode 2, ‘The Gravediggers’, ITV





	
Film


	
Paper 1

Section B: Promoting Media


	
The Lego Movie film





	
Video games


	
Paper 1

Section B: Promoting Media


	
The Lego Movie video game





	
Advertising and marketing


	
Paper 1

Section B: Promoting Media


	
The Lego Movie poster campaign and UK TV trailer





	
Magazines


	
Paper 2

Section A: Music


	
MOJO magazine





	
Music video


	
Paper 2

Section A: Music


	
One pair from the following four options:


	✚  Wheatus – Teenage Dirtbag and Avril Lavigne – Sk8er Boi


	✚  Beyoncé – Brown Skin Girl and The Lathums – I’ll Get By


	✚  Arlo Parks – Hope and Harry Styles – Adore You


	✚  Tinie Tempah, Jess Glynne – Not Letting Go and Paloma Faith – Picking Up the Pieces








	
Radio


	
Paper 2

Section A: Music


	
Live Lounge, BBC Radio 1





	
Online news (in-depth study)


	
Paper 2

Section B: News


	
The Observer/The Guardian website and social media





	
Newspapers


	
Paper 2

Section B: News


	
Two contemporary front covers of The Observer and the front covers of:


	✚  The Observer, 30 October 1966


	✚  The Observer, 6 November 1966


	✚  The Observer, 20 October 1968




One complete contemporary print edition of The Observer







What you have to do in the exams

The exam papers

You will have to complete two examination papers, each worth 35 per cent of your final grade:


	✚  Paper 1: Television and Promoting Media lasts for 1 hour and 45 minutes, including 30 minutes for the screening of the extract.


	✚  Paper 2: Music and News lasts for 1 hour and 15 minutes.













	
Paper 1

Television and promoting media

70 marks

9 questions


	
Section A:

Television (in-depth study)


	
Five questions

(including three questions on the unseen extract from either Vigil or The Avengers)


	
45 marks





	
Section B:

Film marketing 
Video games 
Advertising and marketing


	
Four questions


	
25 marks





	
Paper 2

Music and news

70 marks

10 questions


	
Section A:

Music videos 
Magazines 
Radio


	
Five questions


	
35 marks





	
Section B:

Online news (in-depth study)

Newspapers


	
Five questions


	
35 marks







Creating media

The remaining 30 per cent of your grade will come from your major practical production. It is possible that you will have completed your production before you start using this guide, but in order to maximise your marks for this non-examined component we have included some checklists at the back of this book.

The checklists highlight the importance of reviewing the detailed requirements of the brief you have chosen and help you to ensure that you have covered all the necessary areas in your Statement of Intent, which must be submitted with your production.

Paying attention to these details will help you feel confident that you have done your best in this non-examined component before you tackle your exams.

Contexts

Knowledge and understanding of the influence of media contexts will be tested in Paper 1, Question 5 and in Paper 2 Question 10.

In addition, one analysis question across the two exam papers will ask you to refer to media contexts in your answer. This question is likely to be one of the extended response questions, such as Paper 1, Question 3 or Paper 2, Question 9.

In order to answer these questions, you will need to apply social/cultural/political/historical contexts such as:


	✚  changes in gender roles


	✚  changing attitudes to sexualities


	✚  multiculturalism


	✚  celebrity culture


	✚  consumerism


	✚  Cold War.




You will find detailed explanations of contexts, together with activities and examples to help you apply contexts to questions, throughout this guide.


Changes in gender roles: the increasing role of women in public life (e.g. politics) following the impact of 1970s feminism.

Changing attitudes to sexualities: the increased representation of people from the LGBTQIA+ community in public life, and acceptance of different sexualities.

Multiculturalism: the change from a society that sees itself as white, in which racism is ‘normal’, to one characterised by many different racial and ethnic groups.

Celebrity culture: the organisation of popular culture around celebrities – people who are famous for being famous.

Consumerism: the expectation that people will aspire to ‘better themselves’ by buying goods and services (e.g. clothes, cars, houses) that mark out their individual identity. (Opposing ideas to consumerism may include to reject material goods or to follow one’s duty.)

Cold War: the state of hostility that existed between the Soviet bloc and the Western powers from c.1947 to 1991.
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