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Get the most from this book


This book will help you to revise for your Cambridge National in Creative iMedia exam (Unit R093: Creative iMedia in the media industry). You can find out more about the exam on pages 7 and 8.

Everyone has to decide their own revision strategy, but it is essential to review your work, learn it and test your understanding. These Revision Notes will help you to do that in a planned way, topic by topic. Use this book as the cornerstone of your revision and don’t hesitate to write in it: personalise your notes and check your progress by ticking off each section as you revise.


Track your progress

Use the revision planner on pages 4 and 5 to plan your revision, topic by topic. Make a note when you have:


	•  revised and understood a topic

	•  tested yourself

	•  practised exam questions.



You can also keep track of your revision by noting each topic heading in the book. You may find it helpful to add your own notes as you work through each topic.

Features to help you succeed
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Exam tips

Expert tips to help you polish your exam technique and maximise your chances in the exam.
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Typical mistakes

Common mistakes made by other students and guidance on how to avoid them.
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Check your understanding

Short questions to test your knowledge and understanding as you work through the course. Answers are given at the back of the book.
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Now test yourself

Revision activities to guide your note-taking.
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Definitions and key words

Clear, concise definitions of essential-to-know terms.
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Exam-style questions

Practice exam questions. Use them to consolidate your revision and practise your exam skills. Answers are given at the back of the book.
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My revision planner


Exam breakdown

Unit R093: Creative iMedia in the media industry

Topic area 1: The media industry

1.1 Media industry sectors and products

Types of products produced and used in different sectors

How sectors are evolving

Products and their sectors

1.2 Job roles in the media industry

Creative roles

Technical roles

Senior roles

Where job roles fit into the production processes

Topic area 2: Factors influencing product design

2.1 How style, content and layout are linked to the purpose

Purpose of a media product

Style, content and layout

2.2 Client requirements and how they are defined

Client requirements

Client brief formats

2.3 Audience demographics and segmentation

Categories of audience segmentation

Audience segmentation: reasons and benefits

Influence on the design and production of media products

2.4 Research methods, sources and types of data

Primary and secondary sources

Quantitative and qualitative data

2.5 Media codes used to convey meaning, create impact and/or engage audiences

Media codes

Ways that meaning, impact and/or engagement are created

Topic area 3: Pre-production planning

3.1 Work planning

Components of workplans

Purposes and advantages of workplans

3.2 Documents used to support ideas generation

Mind map

Mood board

3.3 Documents used to design and plan media products

Asset log

Flowchart

Script

Storyboard

Visualisation diagram

Wireframe layout

3.4 The legal issues that affect media

Legal considerations to protect individuals

Intellectual property rights

Regulation, certification and classification

Health and safety

Topic area 4: Distribution considerations

4.1 Distribution platforms and media to reach audiences

Online distribution platforms

Physical distribution platforms

Physical media distribution

4.2 Properties and formats of media files

Image Files

Audio files

Moving image files

File compression

Answers to ‘Check your understanding’ questions

Answers to ‘Now test yourself’ questions

Answers to exam-style questions

Glossary





Countdown to my exam
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6–8 weeks to go


	•  Start by looking at the specification — make sure you know exactly what material you need to revise and the style of the examination. Use the revision planner on pages 4 and 5 to familiarise yourself with the topics.

	•  Organise your notes, making sure you have covered everything on the specification. The revision planner will help you to group your notes into topics.

	•  Work out a realistic revision plan that will allow you time for relaxation. Set aside days and times for all the subjects that you need to study, and stick to your timetable.

	•  Set yourself sensible targets. Break your revision down into focused sessions of around 40 minutes, divided by breaks. These Revision Notes organise the basic facts into short, memorable sections to make revising easier.
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4–6 weeks to go


	•  Read through the relevant sections of this book and refer to the typical mistakes, key terms, exam checklists and exam skills. Tick off the topics as you feel confident about them. Highlight those topics you find difficult and look at them again in detail.

	•  Test your understanding of each topic by working through the ‘Now test yourself’ questions in the book. Look up the answers at the back of the book.

	•  Make a note of any problem areas as you revise, and ask your teacher to go over these in class.

	•  Look at past papers. They are one of the best ways to revise and practise your exam skills. Write or prepare planned answers to the exam practice questions provided in this book. Check your answers at the back of the book or online at www.hoddereducation.co.uk/myrevisionnotesdownloads.

	•  Try using different revision methods as you work through the sections. For example, you can make notes using mind maps, spider diagrams or flash cards.

	•  Track your progress using the revision planner and give yourself a reward when you have achieved your target.
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One week to go


	•  Try to fit in at least one more timed practice of an entire past paper and seek feedback from your teacher, comparing your work closely with the mark scheme.

	•  Check the revision planner to make sure you haven’t missed out any topics. Brush up on any areas of difficulty by talking them over with a friend or getting help from your teacher.

	•  Attend any revision classes put on by your teacher. Remember, your teacher is an expert at preparing people for examinations.
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The day before the examination


	•  Flick through these Revision Notes for useful reminders, for example the typical mistakes, key terms, exam checklists and exam skills.

	•  Check the time and place of your examination.

	•  Make sure you have everything you need — extra black ink pens, tissues, a watch, bottled water, sweets.

	•  Allow some time to relax and have an early night to ensure you are fresh and alert for the examination.
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My exams

Unit R093 paper

Date: ………………………………………………

Time:………………………………………………

Location:………………………………………………
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Trust our highly experienced authors to guide you through the redeveloped Cambridge

National in Creative iMedia (J834). This OCR-endorsed Student Textbook will strengthen
your understanding of the core content and is:

v Comprehensive. Gain in-depth knowledge of the examined unit with clear explanations
of every concept and topic, and develop the skills and understanding for the practical
non-examined units, each of which is covered in detail.

v Accessible and reliable. Structured to match the specification, and help build knowledge,
understanding and skills across accessible and easy-to-use chapters and learning features.

v Designed to support you. Boost confidence when preparing for assessment with plenty of
activities and practice questions.

+ The go-to guide. Expert authors have carefully designed tasks and activities to build your
skills and aid progression, and written questions to assess your understanding.

Also available as a Boost eBook

Our eBooks allow you to:

v/ Personalise and make it your
own with notes, bookmarks
and highlights.

v/ Revise easily by saving
key facts and definitions
as flash cards.

v Use text-to-speech to make
it more accessible.

v Seamlessly use the

interactive view, designed
for independent study.
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