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INTRODUCTION

Ferrari. Few names are able to conjure up images of speed, precision and luxury with such immediacy. As well as being one of the world’s strongest and most recognizable brands, synonymous with wealth, style and exclusivity, Ferrari is also one of the most successful in sports car manufacturing history.

But it took hard work and a grand vision to reach the top, and with founder Enzo Ferrari in the driving seat, the company he founded in 1939 was always destined for the fast lane. Although it only took a year to produce the first car, it was another five for the business to become “Ferrari”. From there it steadily built its reputation for quality and speed, and before long its cars were the go-to playthings of the rich and famous.

Ferrari didn’t just build its reputation on supercars, however. Ferrari has participated in every Formula 1 season since its conception in 1950. With the most Constructors’ and Drivers’ Championships among all the teams, the Prancing Horse has time and again proven itself to be an absolute powerhouse.

With unmatched luxury cars and motorsport heritage, it’s no wonder that Ferraris are the dream sports cars of billions around the globe. Explore the history of this high-octane phenomenon and learn about the legendary brand that is Ferrari.
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