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INTRODUCTION

Versace: a family, a fashion brand, a revolution. There is no other fashion house that has shaped the landscape of celebrity and popular culture quite like the House of Versace. Steeped in opulence, glamour and a large dollop of scandal, Versace has captivated the hearts and minds of high-street shoppers and A-list celebrities alike for nearly fifty years.

The dynastic saga of Versace begins with one man: Gianni Versace. The second son of a businessman and a dressmaker, Gianni Versace took the Italian fashion world by storm in the late 1970s before expanding globally. The look that Gianni Versace pioneered is as playful as it is timeless. To think of Versace is to think of the neo-classic Medusa logo, colourful prints on quality silk, leather straps and supermodels draped in chain link gold.

A stalwart of popular culture, particularly of the 1990s, the House of Versace is synonymous with celebrity – from being the first fashion house to add musicians and actors to their front row, to being the go-to designer of Elton John, Madonna and even Princess Diana. The Versace Freedom! ‘90 collection of Spring/Summer 1991 is even credited with creating the supermodel phenomenon.

The success of Versace stems from the family-centred approach of the brand. From the very beginning, Gianni brought on his older brother, Santo, to run the financial end of the business and his younger sister, Donatella, as his design partner, muse and right-hand woman. It has been Donatella that has shepherded the iconic fashion house through its second act, marked by the brutal murder of Gianni Versace in 1997.

Through maintaining the classic Versace elements, as well as branching into current fashions, Versace has stayed true to the ethos of its founder; to break barriers and embrace the power of individuality.
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