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A model wearing a maximalist faux fur coat for Miu Miu’s Autumn/Winter 2017 runway show.





introduction

Miuccia Prada is one of the rare designers in the world of fashion with an irreplaceable point of view. Not only with Prada, but even more so with Miu Miu – long-heralded by the fashion industry as the little sister brand of Prada.

Cemented in the early days of the brand, and even more so in the mid 2010s, Miu Miu became the definitive brand designed for women from a woman’s point of view. Think: quirky yet intellectual prints, off-kilter colours that don’t usually go together, ingenious styling hacks, clothing presented in a way that makes you rethink everything, and just the right amount of accessories that speak volumes about Miuccia Prada’s aesthetic and the deeper codes within the brand. “I’m always trying to do something that is never to please men in the most banal way,” she told Women’s Wear Daily (WWD).

When it comes to distilling the distinct aesthetic of the brand, Miu Miu, like many other brands, has seen different eras throughout the years. Perhaps most unique is the label’s ability to move seamlessly between worlds. It began as a sort of minimalist anti-fashion brand and has seamlessly shifted from clean lines and utilitarian dressing with an injection of wit to mastering prints and colours through a distinctly feminine lens. It’s now positioned itself as a brand that changes culture in an instant – from viral micro miniskirts and librarian chic glasses to neon peacoats with pearls and back again.

No other brand represents such a strong point of view, or offers such daring dressing, even through the vein of the most basic of wardrobe staples like a polo shirt or ballet flat. This book charts the history of Miu Miu and what it represents, from the iconic runway shows to all the hidden house codes, style muses, art collaborations and more.
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Miuccia Prada herself has been known to dress in her own sort of uniform, often with vintage jewellery.
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The Spring/Summer 2017 collection experimented with vintage-inspired swimwear and presented iconic swim caps.




OEBPS/images/f0008-01.jpg





OEBPS/images/f0006-01.jpg







OEBPS/images/cover.jpg
LITTLE BOOK OF

mivu miu

The story of the iconic fashion house

KRISTEN BATEMAN

UNOFFICIAL AND UNAUTHORIZED







OEBPS/images/f0009-01.jpg








OEBPS/images/title.jpg
LITTLE BOOK OF

miuvu miv

The story of the iconic fashion house

KRISTEN BATEMAN

W

WELBECK





