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INTRODUCTION





FROM PARIS TO THE WORLD

The Celine we know today is worlds apart from the brand Céline Vipiana launched in 1945. But throughout its many iterations and multiple creative directors, Celine has remained true to a singular vision: luxe sportswear with a Parisian sensibility. It’s never too fussy or overdressed, but rather finds inspiration in the everyday lives of its customers, so that they may live comfortably in Celine’s pieces.

A small shop grown into a global ready-to-wear and accessories empire, Celine’s evolution is paved in contemporary elegance with a strong focus on serving modern women’s needs. It’s a mission that its past creative directors, from the Vipianas and Michael Kors to the Phoebe Philo phenomenon and Hedi Slimane’s stewardship, have heralded throughout its history. And its iconic double-C logo, bridged with its nod to Paris’s Arc de Triomphe, reminds its wearers of the brand’s roots.

Cemented in the land of haute couture, Celine’s long-standing emphasis on everyday fashion is a testament to why the brand captured a global audience. As former creative director Michael Kors once said: “Celine has an amazing history of luxury and quality and a very French sort of indulgence.” It’s an example of the fact that, while many brands look to the avant-garde and the fantastic to make a statement, good clothes will always find a way to shine through the noise. After all, it’s the everyday icons – the well-made double-breasted coat, the carry-all bag you can’t stop wearing, the chic dress that goes from day to night – that truly make our wardrobes complete. Few brands can do that as well as Celine.
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Celine’s most recent era was shaped by Hedi Slimane’s vision of youth culture.
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Throughout the decades, Celine’s branding has been reshaped by its creative directors, as evidenced on this advertisement for the brand in France.




[image: ]

Meghan, Duchess of Sussex, wearing Celine in 2022.
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Models showcase Celine’s A/W 2008 collection at Paris Fashion Week.



This book is a view into the creatives, items and symbols that made Celine the quintessential Parisian brand known globally today, with its focus on transforming everyday style into a major fashion moment. From its early days as a children’s shoe shop to the global phenomenon of Phoebe Philo’s tenure and Hedi Slimane’s modern take on bourgeois fashion, Celine’s 80-year history (with and without an accent) is filled with twists and turns that have infused the brand with modern DNA, making it one of fashion’s most iconic labels.

By exploring Celine’s history, it becomes clear why it continues to be such a force in the international fashion landscape. People today may associate Celine more with logo-heavy accessories and rock-edge clothing. But it’s in the nook and crannies of its history – the complicated exit of one of its most revered creative directors, or the iconic campaigns that threw the internet into a frenzy, and the controversial aesthetic choices that transformed its most recent era – that truly tell a complete story of the evolution of Celine.

Next time you walk by a Celine store, look closer. The story is all there.
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Celine’s handbag and accessories categories are some of the brand’s biggest assets.
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Models wear Celine’s S/S 2018 collection at Paris Fashion Week.
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