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      About the Author

      
      Lorelei Mathias grew up in a small suburb north of London, and studied English and Philosophy at Birmingham University. After
         a brief spell living in Melbourne and travelling, she returned to London, where she now lives and works as a copywriter.
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      About the Book

      Amelie’s life is arranged just how she likes it. Brilliant job, great social life, and on-off love-life. So it’s a shock when
         she realises one day that everyone she knows seem to be happily coupled up – getting married even. Is it time she thought
         about settling down?
     

      
      Assigned an awful project in work – writing the ad campaign for Britain’s biggest speed-dating company – she is forced against
         her will into plenty of market research. And with her best mate Duncan, her annoying boss Joshua and her ex-boyfriend Jack
         all causing havoc in her life, maybe a speed-dating romance could be her salvation . . .
     

  



      
      
      To my father, for always being there

      (even when he’s tuned out)

      



      
      

      
      ‘You’ve got to live with your product. You’ve got to get steeped in it . . . saturated in it. You must get to the heart of
            it.’

      
      Bill Bernbach (1911–82)
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