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Foreword

I recently found an old YouTube clip online from 2012, a fresh-faced 22-year-old version of me is talking about The Reasons You Need to Grow a Personal Brand. I am tripping over my words slightly, I’m not experienced in the slightest, but there is an unwavering conviction in my eyes. I don’t know who or where or why I felt so strongly about this ‘personal’ element of growing an online presence, but I delivered a talk to over 100 people onboard the ship, HMS President, moored on the Thames. ‘Start to lay the foundations, now’, I said to a crowd of all ages, ‘because the foundations you set now will only carry on cementing throughout your career.’ Platforms may change, trends may switch, social media channels change in popularity (RIP Vine), but your personal brand will stand the test of time. I don’t know where this mission came from. When I came across Natasha’s work, I felt that I’d discovered a kindred spirit.

No one is above personal branding. Even Michelle Obama has featured on an episode of ‘Carpool Karaoke’ with James Corden. Anyone can be famous now: a reality star from the Bronx called Cardi B has 22 million followers on Instagram (at the time of writing) and has carved out her own online narrative and new empowering career. Yes, personal branding is important for connection, growth and longevity, but also: it’s a serious money maker.

One of the other main positives of having a personal brand is the connections I have made. Natasha’s brilliant portfolio, brand and ability to connect with anyone made me instantly happy to write this foreword. She shines online and instantly stands out among a sea of emails.

Initially, no one told me to build a personal brand, and I certainly didn’t learn it at school, so where did my dogged motivation to build one come from? Looking back, the reason for me was simple: if I was going to combat career obstacles in an effective way (the recession I faced on graduating from university, or the subtle discrimination women still face in the workplace), I told myself that I not only needed to be shit-hot at my job, but I also needed people to know about my work, too. I needed to craft an online brand that got people’s attention. It’s a noisy world out there. That way, I thought, I would get new, exciting job offers; I would get more eyeballs on my writing; and I would be in a better position if I wanted to dip out of work and one day have a baby. That was my logic, anyway. I needed a way to empower myself.

Fast-forward to now. All of my biggest opportunities have something to do with the fact that I’ve built an online portfolio of work that aligns with one ‘brand’: me. It’s evolved, sure. I’m not the same person I was when I was 22. I even wrote a book called The Multi-Hyphen Method because I refuse to be pigeonholed into one industry. But there is a consistency in my voice, my ideas and the themes of my work. And that enables you to leapfrog and pitch yourself higher and higher, because you have a wealth of evidence at your fingertips, at the click of a button.

I love that the playing field has been levelled for everyone. Anyone can attract a mass audience now. Anyone can be listened to. The old gatekeepers have gone. The Internet has many negative threads to it, but the fact that we all have a way to spread our messages now is an exciting one. When it comes to amplifying diverse voices, or creating new media outlets, or climbing our way up a ladder in a non-linear way, it’s all up for grabs. There’s room for us – and for you, reading this.

Knowing you need to work on your personal brand and actively growing it are two different things, however. I believe we are in a time when we are overwhelmed with tools, tech and opportunity, and yet, we are also in the midst of a confidence crisis. Where do we start? What if it goes wrong? What if I don’t have a passion? What if I fail? What if people see it? What if it’s not perfect? What if I change my mind? These are all understandable and common fears, because building a personal brand also means putting yourself out there, publicly. And for most of us, that’s a horrifying thought.

Building a personal brand isn’t just about becoming the next online celebrity, but it is about growing your business and owning your message. And then, just when we need her, here comes Natasha and her incredible book, #StandOutOnline. In this book, Natasha tells it how it is – there is a real honesty and raw insight in the pages you’re about to read. Reading this book is a confidence-boosting experience, too. As she points out, you already have a personal brand. You don’t need to build one from scratch – you already have one – and Natasha is here to help you grow it. The practical steps and interactive parts of the book are brilliant too. This is a thorough, well-researched guide and your own personal journal all in one.

I love the way Natasha describes building a brand as having your own micro-niche. It’s a call to arms to do it your way, to build your thing and not to try to blend it or copy the crowd. All the practical, wise nuggets of advice you need to get started and dig in deep are in the pages of #StandOutOnline. Buy one for yourself, and for your friends who feel stuck.

If you feel lost, confused or overwhelmed right now, this book is the one for you.

Emma Gannon, award-winning blogger and author of Ctrl Alt Delete and The Multi-Hyphen Method


Prelude

In the United States, a new phenomenon is sweeping the most determined and driven of start-up founders, visionaries, change-makers, CEOs, celebrities and ambitious employees. It involves digital self-promotion to a new extreme – and the employment of a full-time video-content crew. In the same way that reality TV stars have used their daily lives to capture the attention of millions of television viewers, these individuals are using their own regular working routines and their voices to entertain, educate, inspire and build their own audiences via the Internet. The most successful of these people are said to have full-time editorial crews of up to 12 people trailing their daily lives and publishing the content in a mix of formats ranging from text through to videos and audio – and, no doubt in the future, as virtual reality – across social media platforms, blogs, vlogs and websites.

The goal? To build themselves the most visible of personal brands online and to turn themselves into the stars and leaders of their own micro-niche. And it’s working, with these digital pioneers becoming household names in their own right.

I have a question for you. Have you ever felt that someone has come out of nowhere and now they seem to be everywhere? They’re being interviewed on podcasts, they’re on your Facebook feeds, they’re giving talks, they’re writing books and they’re even appearing in the mainstream media? Which means that their business is growing faster, their message is spreading further, their influence is more powerful, and opportunities are landing at their feet. Although they might not necessarily be at the extreme end of the spectrum with the 24/7 trailing film crew, the chances are that the Internet is a key driver in their success – and it can be in yours too.


PART ONE

Strategy


Right now, you probably have a burning desire to build your personal brand, reputation and influence in whatever it is you do. That’s why you’ve picked up this book. And that’s great, because that’s where everyone starts. The first part of this book is all about working on your vision, mission, goals and strategy, so that you have clarity and direction. You have the desire, and this section of the book will show you how to devise a plan of action that will help you achieve your long-term goals and deliver real results.
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