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Praise for Jeetendr Sehdev and The Kim Kardashian Principle

*One of Bustle’s 20 best non-fiction books*

‘The best in the business.’

—Variety

‘The world’s leading authority on celebrity branding.’

—Gordon Young, Editor-In-Chief, The Drum

‘One of the most influential books of the year. A unique take on marketing from the only person in the world who can truly answer the question, ‘Why do we pay so much attention to the Kardashians?’

—Michael Levin, Huffington Post

‘The most buzzed about business book of the year! [Jeetendr Sehdev] has become a global force to be reckoned with in the realm of branding and pop culture insights. Sehdev most famously shook up Hollywood by uncovering the power of YouTube stars versus traditional celebrities and has a knack for creating global headlines with his commentary.’

—Forbes

‘The influence behind the influencer – the most relevant voice of the social media era.’

—Emily Baxter, Editor-in-Chief, Harper’s Bazaar Arabia

‘The love child of TMZ and The Economist.’

—David Geha, Senior Producer, Extra

‘Part self help guide, part marketing manual, Jeetendr Sehdev details his own celebrity odyssey and reveals the secrets behind Kim Kardashian’s entrepreneurship with an effortless cool that is nothing short of spectacular. Rarely has a book been more timely or relevant. Skip business school, stay relevant and read The Kim Kardashian Principle instead.’

—Steven Rogers, BBC

‘Everything that a PR or spin doctor has traditionally advised: do the opposite.’

—The Times

‘Fascinating . . . The Kardashians have figured out that getting people to hate you is a recipe for massive success in the 21st century. Here’s why you should follow their example.’

—Inc.

‘With celebrity branding expert Jeetendr Sehdev’s powerful manifesto, you’ll be your most authentic, impulsive, selfie-savvy version of you in no time.’

—OK! Magazine

‘An eye-opening guide.’

—Monocle

‘One of Bustle’s 20 best non-fiction books. Jeetendr Sehdev elucidates what works on social media in The Kim Kardashian Principle. He shows how marketing has changed over time and what that means for anyone trying to promote their own ideas. His lessons are intriguing even if you’re not trying to become the next Jenna Marbles.’

—Bustle

‘In The Kim Kardashian Principle – celebrity exposé meets self-help manual – [Jeetendr Sehdev] is right on point.

—Director

‘With the omnipresence of fame driving today’s 24-hour news cycle, who can we turn to as the world’s leading celebrity expert? Jeetendr Sehdev has quickly emerged as a top candidate . . . a bona fide media darling.’

—Hashtag Legend

‘Coca-Cola knows branding. So does Apple, and Procter & Gamble. But these days, if you want to understand branding, perhaps the best authority is Kim Kardashian.’

—The Globe and Mail

‘The perfect guide to getting ahead in today’s social media savvy world.’

—Irish Examiner

‘Jeetendr Sehdev brings together memoirs, marketing advice and inspiration in this book, which everyone should read if they wish to champion the best version of themselves.’

—Hindustan Times

‘It’s easy to see how Jeetendr’s new branding rules including ‘sacrifice everything to believe in something’ inspired Nike to create one of the most talked about advertising campaigns in recent history with Colin Kaepernick. The book is as entertaining as it is enlightening. I can see the impact of The Kim Kardashian Principle everywhere!’

—Chaiti Narula, India Today

‘Jeetendr Sehdev’s rules of authenticity and intimacy inspired Nike to create their ‘Believe in something. Even if it means sacrificing everything’ campaign with Colin Kaepernick. A campaign that will go down in history because of its political message and the extreme reaction it evoked from sports fans.’

—Observador

‘A man of many obsessions . . . Jeetendr has steadily built himself into a brand name, one whose insights into pop culture and marketing strategies are much sought after by media and international organisations alike.’

—Wknd Magazine, Khaleej Times

‘Bold yet realistic – Jeetendr’s unabridged version of what branding means in this day and age makes you sit up and take note. Unstoppable and true to its core, whether you like or not!’

—Alia Fawad, ITP Live

‘Get ready for this power manifesto and personal compass to reset your perspectives!’

—Ambassador Katalin Bogyay Permanent representatives of Hungary to the United Nations

‘Jeetendr writes a power manifesto for people everywhere who have struggled to fit in because they were born to stand out. Anyone serious about diversity and inclusion needs to embrace The Kim Kardashian Principle. Read it and triumph!’

—Vinay Kapoor, Head of Diversity and Inclusion in the Americas, BNP Paribas

‘Sexy, intelligent and full of swagger . . . Jeetendr has single-handedly shaken up Hollywood by exposing the power of YouTubers versus traditional celebrities.’

—Jennifer Prince, Head of Entertainment Sales, Twitter

‘More than a marketing bible . . . Jeetendr’s KKP is a movement!’

—Kelly Mullen, Head of U-Entertainment, Unilever

‘A masterpiece of audacity, inspiration and entertainment!’

—Brian Stolz, Chief People Officer, Activision Blizzard

‘The book every marketer needs in their life!’

—Gemma Greaves, Chief Executive Officer, The Marketing Society

‘From Nike to Gillette, the impact of Jeetendr’s thinking and his principle throughout media, entertainment, advertising and beyond is immense and undeniable.’

—Hanoz Gandhi, Chief Strategy Officer, Creative Channel Services

‘For anyone looking to know the secrets behind Kim Kardashian’s branding success, Jeetendr’s book is a definite must-read. It offers a fresh take on how to make your mark in this digital age.’

—Kanya King, CBE, Founder, MOBO Awards

‘A fascinating read.’

—Chantal Rickards, Chief Executive Officer, British Academy of Film and Television Arts Los Angeles




About the author

Jeetendr Sehdev is a media personality, the world’s leading authority on celebrity branding and an internationally renowned speaker. Named by Variety as ‘the best in the business’ and Harpers Bazaar as ‘the most influential voice of the social media era’, bestselling author Jeetendr has established himself as one of the most prominent figures in celebrity news and pop culture, inspiring millions of people to learn from how celebrities engage their fan bases.

Having been bitten by the LA bug on a family vacation at the age of ten, Jeetendr returned home to his British private school (albeit kicking and screaming) but was determined to break free and make his way back to The City of Angels. After graduating from Oxford University, Jeetendr headed to Harvard Business School to get 3000 miles closer to Hollywood.

Jeetendr’s unique perspective on the world of entertainment and marketing quickly got him noticed by TV producers and he became a familiar face on shows like Access Hollywood, The Today Show and CNN Tonight. Generating headline-grabbing news from the lack of diversity at the Academy Awards to Justin Bieber’s brand comeback.

In 2014, Jeetendr shook up the world of entertainment by revealing how social media stars generate more obsession than the Hollywood A-list. His perspective went viral and the world of entertainment was forever changed.

From Harpers Bazaar to The Hollywood Reporter, Jeetendr has since written numerous opinion pieces, his perspectives have filled thousands of publications from the New York Times to the Daily Mail to TMZ and more.

Jeetendr is a dual British and American national who now lives in sunny Los Angeles. He works closely with the United Nations to help fight human trafficking. He is also an avid supporter of the He for She Campaign – the United Nations global solidarity movement for gender equality. The New York Times bestselling sensation, The Kim Kardashian Principle is Jeetendr’s first book.
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A note from the author



So much has changed since I wrote this book two years ago.

Kim Kardashian became the most talked about celebrity among public company executives.

The media reported that Nike launched their blockbuster campaign with Colin Kaepernick based on this book’s new branding rules.

Harpers Bazaar named me ‘the most influential voice of the social media era’.

Brad and Angelina separated.

I found my first grey chest hair and promptly discovered yoga.

Amongst all this change, one question has remained consistent: is Kim Kardashian and her selfie-loving self really authentic? To answer this properly, allow me to step back in time.

I changed my perception of power when I moved from the UK to the USA. Until then, I thought power was about the schools that you graduated from (so I chose Oxford University and Harvard Business School) or the accent in which you spoke English (I paid special attention to Mrs Wilson during my speech and drama classes). However, when I moved to Hollywood – of all places – I realized that true power had little to do with how many symbols of status you had accumulated or how good looking you were, or how famous you were, or how much money you had.

True power was authentic power, and authentic power was the power to focus on what you believed and what you wanted to create, regardless of the blowback. It was about living life to your standards and not the standards of others. It was about breaking through by becoming your own champion. Authentic power is the power to be so true to who you are and what you believe at all times that you can’t help but convey your DNA to everyone you touch.

So is Kim Kardashian and her selfie-loving self really authentic? HELL YES! Authenticity is about being brave enough to be you.

The second question I’m most asked about this book is whether or not this definition of authenticity is a good thing. That’s a little trickier to answer. I suppose it depends on what you consider to be ‘good’. I certainly believe it is but that’s my perspective based on my life experiences and I don’t want to tell you how to think.

While you’re thinking for yourself, however, please know that modern fame has redefined talent. I wrote an op-ed about this in the Financial Times after the book hit the New York Times bestseller list. I think we can all agree that genuine talent comes from within but today it also comes in more forms than we could ever have imagined. Don’t worry, it still includes playing the piano and going to drama school, but it also includes filming yourself playing video games (YouTube gamer, Pew Die Pie has a net worth estimated at $20 million), or getting filmed playing with your toys for your fellow first-graders (seven year old YouTube phenomenon Ryan of Ryan Toysreview earns a cool $22 million per year). I did mention he’s just seven, right? Or posting belfies (that’s a selfie of your booty in the mirror) on Instagram, to build a legion of loyal followers who can then buy your Love Bite lip liner (Kylie Jenner built a $900 million fortune thanks to her wildly popular Kylie Cosmetics). The thought of modern fame redefining talent is a scary one for the admissions officer at Julliard and for those of us who have got a little too comfy with the status quo. Nevertheless, this doesn’t change the fact that social media has driven the democratization of fame. Today anyone can become famous – and on their own terms. In my mind, that can only be a good thing.

By opening our minds and accepting different forms of talent, different paths to fame and different types of people coming out on top (instead of denying their talent exists or even worse, demeaning them) we can also help pave the way for greater diversity and inclusion. Which reminds me, I’m psyched by how many people from minority groups around the world have championed this book – from the incredibly brave women of Dubai to members of the transgender community. Thank you for your letters, emails, posts, showing up at my events and all your support. The tenants of my book have always been about empowering you to embrace who you really are.

The importance of focusing on what you believe and what you want to create is more important today than ever before. Social media has given everyone a voice and often that comes in the form of hate speech. Nearly half of American teenagers and adults say they have been the victims of cyber bullying; be true to who you are and stick to your beliefs. As I told both Aaron Hestlehurst on the BBC and Piers Morgan on Good Morning Britain, hate is a status symbol. People, ideas and products that generate hate have not only managed to get consumer’s attention, but they’ve also managed to get themselves considered. That’s a huge accomplishment in today’s hyper competitive market where three new companies are being born every second thanks to the Internet, and they’re all fighting for attention. Besides, nearly 70 per cent of younger generations agree that ‘being true to their values and beliefs makes a person cool’ and deep down, who doesn’t want to be cool?

While we’re on the topic of hate: In October 2018, Nike revealed its celebrity marketing campaign with Colin Kaepernick. Nike’s choice in celebrity was a risky one given the former American football quarterback Kaepernick protested racial injustice and police brutality by kneeling during the US national anthem. Trump notably called him out on Twitter for making millions of dollars in the NFL while disrespecting the ‘Great American Flag’.

The accomplished passer soon found himself unemployed, filing a grievance against the NFL, and joined forces with Nike. The campaign was a super hit for Nike creating a whopping $163.5 million in buzz and became one of the most talked about campaigns in recent history. Sales surged 31 per cent in the days after the ad was unveiled, Nike’s market value rose by $6 billion and shares soared up over 36 per cent for the year. It also proved highly polarizing because of its political overtones. Some people loved it, the NFL stated, ‘The social justice issues that Colin and other professional athletes have raised deserve our attention and action’. However, others hated it – I’m talking burning Nike products and trending the #JustBurnIt hashtag, hated it.

Soon after the ads launched, Forbes, Adweek, CEO’s, CMO’s and others on social media reported on how Nike had applied the new rules of branding from this book to create their blockbuster campaign. It was all kinds of S.E.L.F.I.E. values-driven, you-centric, celebrity-centric, polarizing, sexy, gutsy… you get the point. The world also noticed that Nike’s campaign slogan ‘Believe in something. Even if it means sacrificing everything’ was ‘strikingly similar’ or ‘eerily similar’ (depending on whether you read Forbes or Ad-Week) to my keynote speech ‘sacrifice everything if you believe in something.’ Talk about impacting the culture and changing the world. Mission accomplished!

Finally, over the past two years, I’ve noticed some of the media focus move away from my work and more onto me as a person. While I have absolutely no problem with that, there are a couple of points I’d like to make about the increased interest in yours truly.

Yes, I champion authenticity but my definition of authenticity has never been about claiming to be perfect, and it certainly isn’t about living up to anyone else’s standards of perfection. I’m neither perfect – so please don’t give me that accolade – nor am I ashamed of being imperfect. So, for those of you who are in doubt of my imperfections, please read Chapter 5 that starts with the quote ‘flaws are fascinating so embrace yours’.

Secondly, there was a time when I was concerned about what other people thought of me. However, the older I get the more I realize that it really doesn’t matter. Today, I sense my own mortality and there’s simply more to lose. So, I’m pleased to report that the only thing that matters to me is what I think of myself. As I wrote in this book the first time it was published, I’m interested in provoking thought, getting people to see things in different ways and empowering people to come to their own decisions.

Earlier this year, an editor at Harpers Bazaar was crazy enough to describe me ‘the most influential voice of the social media era’. I was beyond honored, but this accolade should really go to all of you who have been the driving force behind my work over the years. That includes all the lovers, the haters and the gent who was the first to post a picture of this book on Instagram. It just happened to be a naked one of himself showcasing his six pack in the throes of ecstasy with the book, face down, covering his crotch. There’s a metaphor for you if there ever was one. Take that and run with it.
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