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      ‘I can’t think of a better mentor to help get you going at work and in life… As Aliza puts it, this book isn’t a “how to,” it’s a “must do”! Read it, be inspired − then go out and own your passion’ From the foreword by Donna Karan

      ‘Aliza was one of the first people in the fashion industry to embrace the potential of social media and the importance of engaging with followers and, in so doing, changed what it means to work in public relations. Any professional who wants to be powerful, yet accessible, with a voice that is authentic, unique and engaging, should follow her lead’ Nina Garcia, Creative Director of Marie Claire US and Project Runway judge

      ‘Sassy, classy and smart, Leave Your Mark is more than just a juicy look behind the laptop of DKNY’s PR genius, Aliza Licht; it’s also a best friend in book form, the kind who’ll tell you what you need to hear rather than just what you want to hear’ Heather Cocks and Jessica Morgan, creators of GoFugYourself.com and the authors of The Royal We

      ‘With this book, Aliza teaches you to smoke the competition with grace and honesty, excel in your career with wit and hard work, and be an overall kinder and more thoughtful human. If you want the job of your dreams, read this book’ Stacy London, TV personality and style expert

      ‘Aliza Licht is a pioneering PR maven, a powerhouse of perfection, a commander of communication, a fierce fashion woman and now an awesome author. Leave Your Mark… is an indispensable guide to success and celebration of the self. Learn the rules then go ahead and break them!’ Kelly Cutrone, New York Times bestselling author of If You Have to Cry, Go Outside

      ‘Smart, savvy and sophisticated, Leave Your Mark is the new professional must-have. No matter what industry you work in, Aliza’s insider tips from career to personal branding, will help you make your mark and then leave it!’ Joe Zee, Editor in Chief of Yahoo Style

    

  
    
      
        
          

        

      

      Aliza Licht’s love of fashion began at age four when she slid white cotton balls up Barbie’s arms to make puff sleeves. Her passion eventually led to her career as a long-time public relations executive for one of the most renowned luxury fashion designers in the world. Since 2009 she has built a Twitter community of half a million followers. Dubbed the ‘Reigning Queen of Social Media’ by Women’s Wear Daily, an ‘E-lebrity’ by the New York Times and one of ‘Six Women Who Rule the Fashion World’ by TIME ‘Style & Design’, Licht is a TEDx speaker and five-time Fashion 2.0 award winner.

      She lives in New York City with her husband and their two children. Aliza wears her signature red lipstick and red nail polish every day. She also lives for the perfect red carpet moment.
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      To David, Jonathan and Sabrina, I love you more than the world.

      In loving memory of my father, Dr. Michael Bernfeld, who left his mark on everyone who knew him.

    

  
    
      
        
          
            
              
              FOREWORD BY DONNA KARAN
            

          

        

      

      People with passion inspire me. You feel their energy. They stir your deepest emotions. They create momentum and excitement. We can’t help but be drawn in and want to be around them. When it comes to your career, you can’t hope to succeed unless you have passion for what you do. Passion is everything.

      Aliza Licht has a true passion for fashion. For the seventeen years she’s worked at Donna Karan International, I’ve seen it firsthand. Aliza expresses her passion in what I call my “C” words – she connects, communicates and collaborates. She does it with clothes, creativity, celebrities, conversation, community. (Half a million Twitter followers is some community!) So naturally, she has chosen to write a book about yet another “C” word: careers. I can’t think of a better mentor to help get you going at work and in life.

      I’m passionate about mentoring because I owe so much to those who have mentored me over the years. My most influential mentor was Anne Klein, my first boss. She taught me to trust my instincts. Anne also had an amazing work ethic, which is why she fired me when she thought I wasn’t taking my job seriously. I was nineteen and devastated. Soon after, I got a job with Patti Cappalli, another designer who became a mentor. I worked incredibly hard and learned the importance of discipline. A year later, Anne Klein was looking for an assistant designer, and I applied. Thankfully, Anne gave me a second chance. When Anne suddenly passed away a few years later, I was asked to take over the label. And the rest, as they say, is history.

      Anne and Patti were remarkably generous with me. In different ways, they showed me designing was a business, one you have to work at. As a result of their example, mentoring young talent is one of my greatest pleasures. Whenever possible, I work with design students at Parsons The New School for Design, happy to give back in any way I can.

      Mentors shape who we are. They guide us and let us learn from their successes and their failures. They’re the ultimate big sister in our professional lives. They give you room to grow and help you realize who you are and what you’re capable of doing. They give you that needed nudge, that sign of encouragement. They challenge you to be your best, and if they’re good, they’re also tough on you. Because mentors aren’t there to flatter you; they’re there to help you.

      Everyone may not be as lucky as I was to find a great mentor, which is where this book comes in. Aliza is the ultimate mentor because she’s the ultimate role model. She talks the talk and walks the walk. A self-starter, Aliza makes things happen. Everything is possible with Aliza, and if she doesn’t know something, she’s the first to reach out and find someone who does. Like all great communicators, Aliza is about the “we,” not the “me.”

      Most importantly, Aliza is open to new ideas and new ways of doing things. She was on top of social media long before the rest of us. The success of DKNY PR GIRL is testimony to the force of her personality. She gives you a reason to keep checking in for brand news, insider gossip and girl-talk. Aliza saw social media for the incredible platform it can be.

      Aliza’s Internet success reminds me of when I started my company. My goal was to design clothes for just me and my friends. Little did I know I had so many friends! Yet that’s what success is all about – believing in something and going for it. If it speaks to you, the chances are great that it speaks to a lot of other people, too.

      Aliza knows communication is all about the personal touch. She’s conversational, she’s witty, she shares. She is connected to the world, because she first connects on a personal level. She can’t help it; it’s in her DNA. As Aliza puts it, this book isn’t a “how-to,” it’s a “must do”! Read it, be inspired – then go out and own your passion.

    

  
    
      
        
          
            
              
              A NOTE ON THE PEOPLE AND PLACES IN LEAVE YOUR MARK
            

          

        

      

      The stories in this book are authentic accounts of experiences I have had or been privy to throughout my career, told to the best of my recollection. For the most part, I have changed the names, gender or character traits of some of the people mentioned in this book. To that end, I have also changed some stories’ chronology or setting.

      The titles of the fashion magazines I worked at in the past have also been changed to chic, French titles. I could have totally included the real publication names, but what’s the fun in that? You should also know that the circumstances and working conditions that I describe at these magazines occurred many, many years ago and may not be a reflection of what happens today.

      For the purpose of flow, I made a decision to pick a lane between sexes. Meaning, no matter the story, I have chosen between using the pronouns “he,” “she,” “her” and “him” at random. Feel free to recast the person as you see fit.

      The advice and insider secrets provided in this book are strictly and exclusively my view. They are lessons I have learned along the way and do not reflect the views of my employers past or present.
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      “Who wore it better?” flashed across my computer screen. As a public relations executive working for one of the most internationally renowned luxury fashion brands, following style trends, celebrity red carpet coverage and the like, is a daily part of my job. Was Charlize’s lace Dior dress styled as well as Cate’s Armani? What fashion contraption was Gaga wearing now? I loved contemplating things like that, but this time was different.

      I had stumbled upon a random post from a fashion blog cleverly comparing the dress worn by my company’s Twitter avatar – a hand-drawn “fashion girl” illustration – to none other than Jennifer Lopez, who happened to be wearing an identical blush draped jersey Donna Karan dress. Was this blogger really comparing an illustrated fashion persona to a real A-list celebrity? Nicely done, I thought. Whether this blogger intended to get my attention or not, she had succeeded in grabbing it.

      Upon quickly scrolling through the site, I learned that the blogger’s name was Jenna and that she lived in Austin, Texas. She was clearly good at dissecting style, and her writing was sarcastic, a personality trait that I happen to love in people. I decided to follow her on Twitter.

      As weeks passed, we became Twitter-friendly, tweeting back and forth every once in a while to dish about this or that. One day, I received a direct message from her asking me if she could email me a few career-related questions. Jenna’s request was one that I had received countless times before – especially on Twitter. And since mentoring has always been a passion of mine, I immediately responded with my email address.

      Within minutes, I received an email from Jenna. Actually, it wasn’t an email; it was a novel. Jenna told me that she worked at an artificial turf–manufacturing company, but that she loved fashion and really wanted to break into the field. It continued for paragraphs. I knew that the answers she needed were vast. I responded by simply writing, “CALL ME.”

      A few minutes later my phone rang. Jenna and I spoke for a really long time and it was almost as if we were good friends catching up. (There’s just something about the sense of community you feel with people you meet through Twitter.) I had a lot of advice to give and the bottom line was that if she wanted to break into fashion, she needed to be in New York. Sigh. I know that’s so much easier said than done. It’s hard to just pick up, leave your friends and family and move to another state with no job to speak of. In fact, it’s frightening, not to mention really expensive. I knew that Jenna must have hung up the phone with a heavy heart and a swirling head.

      One afternoon about five months later, while I was online catching up on Paris Fashion Week, I saw a tweet from Jenna asking people to vote for her in a blogger competition. The prize was a yearlong blogging position in New York. Along with some of her other Twitter friends, I retweeted her request, encouraging people to vote. She ended up becoming a finalist and was flown to New York. We made a plan to meet. When Jenna came to the office, it was like seeing an old friend that I hadn’t seen in years.

      A month later, Jenna learned that she had unfortunately lost the blogger competition, but she wasn’t about to give up. Through her online network, she discovered that there was a social media position available at a public relations agency in New York. Her previous trip to New York, along with this opportunity, had solidified what she had been feeling since our initial phone conversation: She had to move here.

      Without another thought, Jenna proceeded to pack up her life in Austin and move to New York City. With no apartment and no job, she would stay on a friend’s couch and get a job checking coats to make some money. When Jenna called and told me what she’d done, I couldn’t help but be impressed. She had taken our conversation very seriously. She was hungry. She wanted a career in fashion and she was going to do anything to get it. Good for her.

      Sometimes when you take a chance, you get lucky. A week after Jenna moved to New York, she secured an interview at that PR agency. Before the interview, Jenna politely asked me if I would consider being a reference for her. To be clear, I don’t give out references lightly. I had never actually worked with Jenna, but I felt like I knew her social media skills from her blog and her tweets, and I knew that I liked her as a person. Sure, that’s not rock-solid evidence that she should get the reference, but I always go with my gut, and my gut said that she would be an asset to any company that hired her. Jenna nailed the interview and a week later was offered the job.

      Six months after that, I was faced with hiring a new assistant, and I wanted to find someone who also had social media experience. I decided that the best way to find the most socially savvy candidates was online. So I tweeted a link inviting candidates to apply on my company’s Facebook page, stating publicly why they thought they should get the job. After that, they were instructed to also send their cover letter and resumé to human resources. When my job-posting tweet popped up on Jenna’s timeline, she knew she had to move quickly. As it turned out, and unbeknownst to me at the time, Jenna had just been laid off.

      By this point, Jenna and I were very friendly, so she might have thought to casually email me and write, “Hey, I want this job! Oh and P.S., I just got laid off.” That statement would have totally been in line with her colorful personality. Except she didn’t. She behaved professionally and applied properly, a move that I greatly appreciated.

      We received over three hundred applications for the assistant position. You would be amazed by how many of those people completely blew it on the very first step of the application process. The typos were staggering. The text-message speak was even worse. People treated the application process quite like they behave socially – very, very casually. But they shouldn’t have, because it was a test. I wanted to see if the people applying were savvy enough to know how to switch gears between social talk and professional communication. Most didn’t. My mind couldn’t help but go back to Jenna and how she intuitively knew the difference. But could it be that easy? Did I already find the perfect person for the job on Twitter a year earlier? I couldn’t fathom it, so I labored over hundreds of submissions anyway and ultimately met with ten people. In the end, after a long, drawn-out process, Jenna was the one. One tweet from a girl who worked at an artificial turf–manufacturing company in Austin led to her dream job in fashion, in the heart of New York City.
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      Jenna’s story is the ultimate example of everything I believe in and everything I will teach you in this book. We live in a world that is totally and utterly connected. If managed properly, how you make and use those connections can result in amazing things. Jenna’s clear talent and instinct to behave in the professional way she did made me want to help her. But she’s not the only one.

      Since 2009, I have had the daily privilege of sharing my fashion insider views on the glamorous, and sometimes not-so-glamorous, world of fashion in one hundred and forty characters or less on Twitter. Since that time, I have organically built a loyal community of over half a million followers – or as I like to call them, “Twitter friends.” Whether I’m tweeting about Oscar gowns that have gone missing at LAX or the ridiculous fashion show ticket requests that come into my inbox, my tweets offer a juicy behind-the-scenes peek at fashion through the lens of public relations. But something interesting happened on this six-year journey: Social media has become just as much a vehicle for me to mentor as it is to dish on the insides of the fashion world.

      Thousands of conversations have shown me that no matter the industry, everyone is just trying to make it. People need others to lift them up when they are down or steer them in another direction when they are headed the wrong way. I speak to people who need a complete motivation makeover and others who just don’t know where to begin. These conversations have led to many a coffee, meeting with people who want to brainstorm about how to make their next career move. I get it. I would have loved to go for coffee with someone who had already made some of the hard decisions I was trying to make back in the day. While I’ve always been one to pay it forward, how can you have coffee with everyone who asks? You simply can’t.

      Leave Your Mark is my way of allowing us to grab that coffee. In this book I will spill all the secrets I’ve learned the hard way and help you land your dream job, kill it in your career, rock social media and build your personal brand.

      
         

        
          [image: Introduction]
        

         

      

      Forget everything you have ever learned. My experience in the fashion industry, and specifically in public relations, is the only crash course you will ever need. Hint: We’re not playing here, so get ready. I will share with you insider tips to help you navigate your career in any industry. I will teach you all the ways I have learned to get ahead that no one ever tells you. Things like: what you’re supposed to do when you’ve made the wrong career choice and figure it out way too late, or how to get experience when you have none. I will show you how to suck your internship dry and interview strategically for the job of your dreams. I will teach you how to assess if you’re ready for that promotion and how to negotiate it with flair. You will learn how to survive office politics and all the things you should never say to your boss. When you realize that you’re at a dead-end job, I will show you how to shift gears. I will demonstrate how social media can benefit (or damage) your reputation and how to make presentations like a pro. And when you’ve finally made it up the corporate ladder, I will share with you the merits of being a likeable, motivating leader. But probably the most important thing that I will impart to you is that YOU are your own brand, and how you manage your personal brand can make or break your career.

      Because here’s the biggest secret truth: How you brand and market yourself can weigh just as heavily on your success as your actual skills do. As a publicist, it’s my job to shape messaging and generate publicity. When you spend all day strategizing how to make people perceive a brand positively like I do, you start to realize that the same principles can be applied to people. How you communicate and influence others often matters more than the idea you’re pitching. I will show you how to create and shape your own personal brand by manipulating the principles of public relations from both the fashion and celebrity worlds as a guide.

      My career in public relations led to my expertise in social media. Not only has social media turned “traditional public relations” on its head, it has also shown us how influence matters and how it can grow from anywhere. I will explain in detail how to use social media in creating your personal brand. You will see how real engagement and transparency matter and how connecting with people can help shape and build your image.

      My knowledge comes from nearly twenty years of experience, but isn’t it a shame that we often don’t get to have that experience until it’s too late? Sure, we all have to make mistakes, but wouldn’t it be genius if we didn’t have to make as many? I want to give you a cheat sheet: everything I’ve learned. I want you to have choices and to be savvy enough to recognize the options in front of you. But more than that, I want you to see that you have the power to create a new path for yourself where there isn’t one. Why wait to learn something the hard way when I can teach you now?

      Leave Your Mark isn’t a “how-to” book; it is a “must-do” book… OK, and definitely a lot of “don’t-dos.” In this book I’ll take you along my career journey – which, I promise you, was anything but a smooth ride. You will see the good, the bad, the ugly, the insane and the hilarious. Since making the hard decision to give up medicine to pursue my childhood love of fashion, I have pretty much seen and heard it all. At every step of my career, I have learned incredible lessons that you can use no matter what job you have. The lessons in this book will also prove valuable to anyone who simply wants to be a better communicator, conveying their personal brand in a more impactful way.

      Life is too short to settle. You have the power to create your own path to success. But I will warn you, this journey doesn’t come without a lot of soul-searching and, ultimately, hard work. Nothing is yours unless you work for it – and however hard you think you have to work in order to get somewhere, I can promise you that it’s triple.

      I know that sometimes life can be daunting and that obstacles can seem insurmountable, but with this book, a massive to-do list and a giant cup of coffee, I promise that you can get it all done and still have time to tweet about it.
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