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Advance Praise for Promote Yourself: The New Rules for Building an Outstanding Career

“Schawbel’s book is a game-changer for any employee who is looking to get ahead at work. It reveals the skills and strategies that will turn you into a future leader.”

—STEPHEN R. COVEY, NEW YORK TIMES BESTSELLING AUTHOR OF THE 7 HABITS OF HIGHLY EFFECTIVE PEOPLE AND THE 3RD ALTERNATIVE

“In this remarkable book, Schawbel gives you all the resources, advice, and inspiration you need to take charge of your own career and get ahead at work. Read Promote Yourself if you want to achieve your dreams and have fun doing it.”

—JACK CANFIELD, CO-CREATOR OF THE NEW YORK TIMES BESTSELLING CHICKEN SOUP FOR THE SOUL SERIES AND THE SUCCESS PRINCIPLES

“A Fast Company article, ‘The Brand Called You’ changed Dan’s life. I promise that if you read Dan’s book, it will change your life!”

—ALAN M. WEBBER, COFOUNDER FAST COMPANY MAGAZINE

“Promote Yourself is loaded with so much terrific, valuable, usable information for getting ahead—and staying there—I’m embarrassed to admit that I learned a lot myself. This is a book not only for every college grad but for anyone who wants to take their career to an awesome new level.”

—KATE WHITE, FORMER EDITOR IN CHIEF OF COSMOPOLITAN MAGAZINE AND A NEW YORK TIMES BESTSELLING AUTHOR

“Schawbel’s book contains valuable, not so obvious insights to getting ahead in making your mark in today’s competitive workplace. The book is based on Dan’s solid research, provides sound advice, and just might be one of your most valuable reads.”

—MICHAEL FEUER, FOUNDER OF OFFICEMAX

“Promote Yourself is a book I wish I had when I first started my career. It will help you enhance your skills, deal with different generations in the workplace, and become the leader that your company needs you to be.”

—DOUG CONANT, FORMER CEO OF CAMPBELL SOUP COMPANY, FOUNDER AND CEO OF CONANTLEADERSHIP, AND NEW YORK TIMES BESTSELLING AUTHOR OF TOUCHPOINTS

“Promote Yourself is a fascinating read and also a practical guide, for anyone entering the job force. Right on! Thank you, Dan, for giving us inspiration, and a solid blueprint for building a successful career.”

—RICHARD THALHEIMER, FOUNDER AND FORMER CEO OF THE SHARPER IMAGE

“The world of work moves fast. Today’s professionals need to stay relevant by traversing the corporate lattice, continually acquiring transferable skills and experiences—and the networks that form along with them. Promote Yourself provides savvy ways for Gen-Yers to build and enhance their personal brand calling cards.”

—CATHY BENKO, VICE CHAIRMAN, DELOITTE LLP, AND BESTSELLING AUTHOR, MASS CAREER CUSTOMIZATION: ALIGNING THE WORKPLACE WITH TODAY’S NONTRADITIONAL WORKFORCE

“This should be the last book a young person bent on success should have to read. Dan melts the concept of success into an action plan. What you will learn is that everything you need is something you already have, or have access to, and the only thing left to do is to tap these resources to be the successful person you are by getting done what it takes for the world to notice.”

—MEL ZIEGLER, FOUNDER OF BANANA REPUBLIC AND AUTHOR OF WILD COMPANY

“Having spent years moving up inside a large organization I can attest that Dan’s book contains the essential secrets to promote yourself to the top.”

—TERRY JONES, FOUNDER OF TRAVELOCITY AND CHAIRMAN OF KAYAK.COM

“Promote Yourself is an insightful and inspiring book that will help navigate you through obstacles such as personal branding, promotions, and how to take charge of your career.”

—DAYMOND JOHN, BUSINESS MOGUL AND CELEBRITY BRANDING EXPERT

“I love this book. Promote Yourself is absolutely the best all-around book I’ve read about and for Millennials. From the very first paragraph to the last, Dan Schawbel offers clear insights, persuasive facts, compelling examples, and practical tips on what you need to do to be successful in the new world of work. And not only that, it’s exceptionally well written. Promote Yourself is straight-from-the-heart and direct from Dan’s own experiences in practicing what he preaches. You really need to read Promote Yourself now … and to put it to use as soon as you have. And one other thing: If you’re not a Millennial, you’ve got even more reasons to read this book. You need to know how they’re thinking, and Promote Yourself is the best place to start learning just that.”

—JIM KOUZES, COAUTHOR OF THE LEADERSHIP CHALLENGE AND THE DEAN’S EXECUTIVE FELLOW OF LEADERSHIP, LEAVEY SCHOOL OF BUSINESS, SANTA CLARA UNIVERSITY

“Schawbel will help you navigate the new workplace with ease and give you all the tools you need in order to stand out at work and get promoted faster than your peers!”

—BARBARA CORCORAN, FOUNDER OF THE CORCORAN GROUP, INVESTOR/SHARK ON ABC’s SHARK TANK, AND AUTHOR OF SHARK TALES

“Promote Yourself will motivate you to make a positive difference in your own career.”

—PATTI STANGER, STAR OF BRAVO TV’s THE MILLIONAIRE MATCHMAKER

Praise for Me 2.0: 4 Steps to Building Your Future

“Packed with useful tips, Me 2.0 can help anyone sharpen his or her personal brand.”

—DANIEL H. PINK, NEW YORK TIMES BESTSELLING AUTHOR OF TO SELL IS HUMAN AND DRIVE

“This book offers a comprehensive guide for leveraging the big three social media features: Linkedln, Facebook, and Twitter. In this easy-to-read book, Schawbel offers a variety of branding techniques and tools to maximize job-search success. This is a must-read for those who want to create a powerful persona that truly separates them from the competition amidst the war for talent.”

—THE WASHINGTON POST (SUMMER READING LIST FOR BUSINESS LEADERS)

“With Me 2.0, Dan Schawbel has done something remarkable, turning the subtle art of personal branding in to a set of systematic and easily implementable strategies for success.”

—ROBERT B. CIALDINI, COAUTHOR OF YES! 50 SCIENTIFICALLY PROVEN WAYS TO BE PERSUASIVE

“The business world is changing and what Dan Schawbel has captured in this book is the pulse of the changing branding market.”

—GARY VAYNERCHUK, BESTSELLING AUTHOR OF CRUSH IT

“College students, get this book and conquer the new digital-recruiting landscape.”

—KEITH FERRAZZI, BESTSELLING AUTHOR OF NEVER EAT ALONE

“It contains practical ways of harnessing online tools to professional advantage.”

—THE FINANCIAL TIMES

ALSO BY DAN SCHAWBEL

Me 2.0: 4 Steps to Building Your Future

Copyright

Published by Piatkus

ISBN: 978-0-349-40197-3

Copyright © 2013 by Dan Schawbel

The moral right of the author has been asserted.

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, without the prior permission in writing of the publisher.

The publisher is not responsible for websites (or their content) that are not owned by the publisher.

Piatkus

Little, Brown Book Group

100 Victoria Embankment

London, EC4Y 0DY

www.littlebrown.co.uk

www.hachette.co.uk


DEDICATION

This book is dedicated to my incredibly supportive parents, who believed in me in the best and worst of times. Through all the stress and obstacles, they made sure I kept my head up and had a positive attitude. I feel very privileged to have them both in my life because having great parents makes it that much easier to “Promote Yourself” and achieve your dreams. The best advice they’ve given me is to not take life too seriously, always be yourself, and not to let anything get you down. This book is written in honor of them because without them, I wouldn’t be here.
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FOREWORD

BY MARCUS BUCKINGHAM,

NEW YORK TIMES BESTSELLING AUTHOR OF NOW,
DISCOVER YOUR STRENGTHS AND STANDOUT

Change is constant and certain. We may flatter ourselves into thinking that we feel the pressure of change more keenly than our ancestors did, but it seems especially easy to notice flux and uncertainty in our time. Technology has made the world a smaller place—people and companies are intimately interconnected. Economic bubbles and recessions have left corporations and communities repeatedly having to adjust to new realities. Jobs are more variable and skills more quickly obsolete than ever before. Organizations are hiring less, for less, replacing humans with technology and outsourcing or offshoring jobs whenever they can.

Generation Y will come to dominate the workforce, but they are entering it at a particularly difficult time. While they are often—and rightfully—considered to have a pioneering, we-can-change-the-world outlook, they are also a more delicate cohort than the stereotypes might suggest.

We all know that members of Gen Y are accustomed to constant, immediate feedback. Forget annual reviews; they want weekly or daily check-ins with their supervisors. And we know they’re used to that feedback being overwhelmingly positive. They are accustomed to being praised for their uniqueness. The result is a challenging set of expectations. Nearly 40 percent of Gen Y respondents to a 2012 Trendera1 survey believed that they should be promoted every two years. An even more eye-opening statistic: Only 9 percent believed that their promotions needed to be warranted by their performance.

What will help them, on the other hand, is that all they know is a world of constant change. It’s their normal. When the Baby Boomers entered the workforce, they sought jobs at corporations where they envisioned staying for the next thirty years. Now, Gen Y is entering the workforce knowing they are likely to have at least seven jobs during the course of their careers. In fact, 60 percent of Gen Y respondents recognized their current position as a mere stepping-stone.

Given these realities, the most critical skill anyone can have is awareness of his or her unique, transferable strengths. My research involving literally hundreds of corporations and millions of people has demonstrated that top performers are those who focus on their strengths the majority of the time. That may seem obvious—play to your strengths and you’ll succeed. But, even more than preceding generations, Gen Y needs to learn that simple truth. For all the analysis indicating that they are praised and self-entitled, they show a marked tendency to overlook their strengths. Asked whether they will succeed professionally by fixing their weaknesses or by enhancing their strengths, an astounding 73 percent of Gen Y respondents (as compared to 55 percent of people overall) chose fixing their weaknesses.2

So what does all this mean for Gen Y in the workforce at large? It means that they need to learn how to double down on their strengths. Winning in the workplace mandates that you know who you are, where your greatest strengths lie, and how to differentiate yourself. When your job could shift tomorrow and technology is constantly making old skills obsolete, your strengths are your constant. You must understand and promote your greatest strengths, your edge that can be applied in every situation. Is your strength strategic thinking? Competitive spirit? Empathy? Ability to bring people together? All of those ingrained talents will travel with you, regardless of technological or societal change. These strengths are multipliers, adding value to what you do in any situation. Specific skills may become irrelevant with change, but strengths are infinitely transferable.

In the chapters that follow, Dan will help you figure out how to take your strengths and uniqueness and turn them into your personal brand. Promoting yourself doesn’t mean getting promoted. Instead, Dan will show you how to communicate your unique contribution, so that you make yourself indispensable. In this competitive world, he will ensure that you highlight your strengths for all to see. As the workplace continues to transform, your personal brand is the key to your success. Be the best version of you—and let everyone else marvel at that value.
OEBPS/images/9780349401973.jpg
‘Promote Yourself is the perfect read for
young people starting their “real” job,

or veterans who want to up their game’
Daniel H. Pink, number one New York Times bestselling author of
To Sellis Human and Drive
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